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The Case kor 
Splitting 


Commissions 


Sue \s a director of 
bast advertising agency, 
London for the purpose of justi 
fying the split commission we 
are guilty of diverting into our 
pockets at the expense of Asso 
and U.K. representatives 
of overseas publications alike, I 
un pr noted te reply to Dennis 
RK Vickers (May 8) 

Regrettable though it may be, 
it i nevertheless true that there 
is no place in modern advertising 
and marketing for media repre 
sentatives far removed from the 
centre of operations, any more 
than a British exporter can hope 
to sell bis merchandise success 


a bar 
visiting 


ciales 


IN THIS ISSUE— 
How modern office equipment 
can belp the advertiser with his 
printing problems. page 408. 
NEAT WEERA'S issue will include 
a Policy Platform article: Revolu- 
tion in Publishing Economics. 


illy without adequate represent 
ation jm overseas markets To 
prove this point, the compienilics 
of language, living - standards, 
habits and customs can be 
ignored completely, vital as these 
fundamental considerations un- 
doubtedly are, in favour of more 
general aspects that apply to 
most foreign markets The ex 
porter to-day requires far mor 
detailed information than 
quotations, market 
information and other kindred 
services” so blandly—and vaguely 
offered by your correspondent 
It would be interesting to know 
what comprises the “marketing 
information” referred to, and its 
source Obviously, a London 
firm could not supply the wealth 
{ detai comes under this 
heading without access to impar 
local authority 
what constructive 
a representative of 
publications, located in 
give to the advertiser 
that matter, a British 


speci 


men copies, 


that 


To The Editor... 


n advertising 

will ming a 

other nation- 

remembered 

ity of distri 

markets are 

ignorant advertising 
snd s€lung 

What could 


atterly 


more logwal, 
he advertis 

ish exporter 
a foreign adve 

sing agency to co-operate on the 
sanding of the account in order 
i achieve iimost§ efficiency’ 
When he analyses this proce 
du and studies the advertisers 
and agencies in the U.K. who 
have adopted this 


canon bul 


practice, one 
be unpressed by the 
firms of word renown 
are freely represented. Obvi 
be convinced 
his method pays--from the sales 
point of view al icast 
the export divisions of 
British advertising agents are out 
of pocket as 4 resuil is undeni 
abie-——-dut it must ain be 
remembered that the overseas 
mssociale, 100, is siMularly affected 
when it is Considered that by the 
ume appropriations for export 
trade are broken down into the 
various territories, the individual 
associate is Ollen Operating on an 
4iiocauon that 8 Wally ua 
remunerative 

Ihe answer for the British ad 
verlising agent 18 ceriainiy not to 
revert ww | representauives of 
overseas publications in order to 
get out of the red. Such an ill 
advised step would only result in 
overseas assOciales Deing ap 
potted local advertising agents 
by British exporters — thereby 
taking all the gravy! 


P. M. JAMESON 


fact that 
usy, 


that 


hey must al 


I hat 


Director, 
Master's Litd., Advertising & 
Associated Services, Singapore 


Discrimination And 
Glamour Ads. 


Sin. lan Harvey's reported 
es against gross = oul- 
in patent medicine adver 
smack of unfair discrim 
and are a littl out of 


ising 
nation 
date 
\ fresher field for Mr 
Harvey's reforming zeal would, 
1 suggest, be the “glamour” ads 
Such gags as The perfume 
makes him want to love 
ure, to my mind, far more 
rpeachment-worthy than any 
hing patent medicine advertising 
ever pulled 
And it's dollars to doughnuts 
vat s this sort of innuendo 
that “love” is within the gift of 
an = advertiser——at which the 
Bishop of Chichester levelled his 
!: “Do not play fast and 
se with the deepest things 


+} 


Appea 


BARRINGTON BRE! 
|’ Portland Rise, Manor 
House, : 


More Women 
Wanted 


I have, for a number of 
read with imterest com- 
ts Made Dy delegates on pasi 
onterences-—and as a dele 
the Brughton confcrence, 
should lke to give my 
mpressions 
| was—as | am sure the 
delegates were 
impressed with the excel 
and feel that 
should go to the 
concerned 
On the whole the subjects chosen 
y good and of a general 
The debate session could 
been much more interesting 
motion that A Career in 
using Tends to Promote a 
Cynical Atutude to the Con 
sumer” did not really allow the 
over 35% much scope 
of the speakers were 
ver od, and most were good; 
but | do think it would have 
cen most refreshing to have had 
or two women speakers. After 
iis there are pienty of women in 
savertising. 
There are 


sorny = of 
Bay 
cmt organisation 
gical credit 


mimutice 


under of 


one 


brains in 
few men 


many fine 
to-day but 
speak to an audience 
pass on some of 
their knowledge with a very clear 
npression 1 am of opinion 
that a publ speaking specialist, 
who could step into the shoes of 
Ray Rayner and carry on the 
gcod work he so ably started, 
should participate on the plat- 
form at future conference. 
J. H. Harris 
Harris Advertising 


dustry 
who can 
vell enough to 


every 


irector) 


Church Publicity 


Sin.--What are the churches 
doing? As far as their advertis 
ing goes they are doing it the 
wrong way. Surely parishioners 
who give to the church collection 
expect their money to go to the 
sick or the poor, and not to sub- 
sidise advertisements or revivalist 
radio programmes? 

If the churches spent all the 
money they could on the needy, 
by this very act they would gain 
much more effective publicity 
and thus attract sincere new 
members of the Faith 


Mary T. Marsa. 
4 Colchester Street, S.W.1 


Hard Words About 
‘Hard Selling’ 


Sm,—The expression “hard 
selling” has greatly aggravated 
n dyspepsia 

What is usually called 
selling” ts nothing of the sort 
It is merely a lucid announce 
ment, a catalogue of the product's 
qualities, with its unseen creator 
muttering out of the side of his 
mouth: “Now you know, and if 


“hard 
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don't Duy if 
mentally deficient.” 
Most products have to be sold 
not merely announced, because 
(4) there is no valid reason why 
anyone should buy them, or, (b) 
they have many competitors, all 
equally as good or as bad 
The craft or art of selling is 
practised only by that rarity, the 
salesman (usually disguised 
either as a ficld representative, 
deas man, or a copywriter) 
by some alchemy—un 
known even to himself—will 
prove that any given product 1s 
infinitely greater than the sum of 
qualities, and, with the aid of 
mysticism will make people de 
sire to possess it He will then 
tell them where and how to get 
it But this, I maintain, is sales- 
manship, not “hard selling.” 


S. W. BartRum 
48 Leinster Square, 
Bayswater, W.2 


The Modern Trend 
In Typography 


The fourth lecture in the 
“Creative Advertising” at 
hampton College of Art was given 
by Ashley Havinden, who spoke on 
advertising design and showed how 
the work of the pioneers in the field 
of fine art had played an important 
role in this development. He also 
discussed how the contemporary 
trend in typography is cxploiting 
many of the qualities to be found 
in the work of the old type masters. 


you you must be 


series 
Wolver- 


. . 
Display Winners 

Winners of first prizes in the 
Gossard Window Display Compc- 
tition held during National Corset 
Week, were: Bentalls Lid.. King 
ston; Binns Lid., Edinburgh 
Chamberlins Ltd.. Norwich; Dingle 
& Co. Lid. Plymouth; Grant 
Bros. Lid., Croydon; Griffin & 
Spalding Ltd.. Nottincham: Marie 
et Cie, Llandudno: Menzies & Co.. 
Lid., Stirling; Owen Owen Ltd 
Liverpool; Plummer Roddis Ltd 
Hastings; and Scholiclds Ltd, 


eeds. 


Ad, J obs Position 


At appointment offices through- 
out Great Britain on March 17 
there were 167 emploved 
rants in publicity and adver 
and 76 unemployed. The number 
of vacancies was 29, states the 
Ministry of Labour Gazette 
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ine for the leisure hours of women who live graciously. 


good fiction and domestic features, superbly 


reproduced and magnificently presented. A medium which gives your advertising a long and 


useful life—that gives your name and product a 


permanent place in the homes and lives of women you wish to serve. 


WOMANS JOURNAL 


The Austoctat of Monthly Joutnale for Women 


AN A.P. PUBLICATION - PAGE RATE £350 - 24 MONTHLY 


A. W. BURNETT, Advertisement Director, THE AMALGAMATED PRESS LTD., THE FLEETWAY HOUSE, FARRINGDON STREET, LONDON, E.C.4, 
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The newsagent reads the Pictorial 


Now he 


sells them. In 1937 he gave up his job in 


Tom Stone used to print papers. 


into business as a news- 
Today, the City Book 
his shop in Granby Street is 


print and went 
agent and stationer. 
Centre 
one of the largest and best known in the 
city of Leicester. 

It has meant hard work and long hours to 


build up this business. Newsagents are up 


and about before most folk begin to think of 


an early cup of tea. As a newsagent Tom 
Stone can get a free look at any newspaper 
but it’s to the Pictorial that he and his 
family turn during Sunday’s hours of leisure, 


for the Stones are one of the five million 
and more families all over the country to 
whom the Sunday Pictorial is delivered on 
the best advertising day of the week. 

The 5,025,354 people who buy the Sunday 
Pictorial week constitute a 


each huge 


cross-section of Britain and include all 


classes and all income groups. By adver- 
tising in the Sunday Pictorial you can 
take your products into this vast potential 
market at a particularly economical space 
rate. Its square inch per thousand rate 
of .7ld is 10.9°,, higher than in 
1939. 


only 


Sunday 


Pictorial 
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Suppliers 
Woodworking Machinery 
and Equipment will reach 


of Timber, 


the big trade buyers 


‘WOODWORKING 


INDUSTRY” 


180 FLEET STREET, E.C.4 
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in Advertising mecting in Copen 
agen, June 16—21 
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Art Paper 
Cheaper 


Prices of art papers and: 
boards, and chromos have: 
been reduced as from Mon- 
day following the reduction 
in the price of esparto 
papers announced last week 

4rt papers and boards 
are lowered by 14d. per lb 
and esparto chromo papers 
by lid. per Ib. 


eee weeweeees 


SOC eee e eee ener eeeeeeee 


Delegates Will Go 
From 17 Countries 


Seventeen countries will be repre- 
International Youth 


They are 
A.. Belgium, France, Italy 
inland, Holland, Norway, Switzer 


Two Freds Match On 


September 10 


The Two Freds cricket match, 
played annually in 
N.A.B.S, will take place this year 
at Hurlingham on Wednesday, 


aid of 


September 10. 


A 
Mirror last month 
dangers facing girls who go without 
breakfast was reproduced in a half 
page advertisemen for 
m the Daily 


land, Sweden, Germany, Austria, 
neland, New Zealand, Australia 
outh Africa, India and Ireland 


A visit will be paid to the Tuborg 
crics t was the Tuborg 
oundation’s donation that made 


the Youth in Advertising mecting 
possible 


Food For Thought 


story published in the Dail) 
relating to the 


Kellogg s+ 
Mirror last week 
No breakfast girls cheat them 


selves’ was the heading of the story 
The advertisement explained how to 
have a “calorifx 


breakfast while 


> saving time, fucl and moncy 
Agems responsible were the 


Newspapers Lid. tota 
compared with £590,580 last year 


Walter Thompson Co., Lid 


‘Gratifying Increase’ 
Trading profit for Ilustrated 


Hed £601,252, 


4 gratifying ncreast sates 


Major H. Davenpori Price, chair 
man, in the annual -eport 


With more newsprint, a littl cheaper 


Bigger Ad. Spaces 
Are Announced 


ye in London and the provinces, newspapers are adjust- 
ing their advertisement spaces to take fullest advantage of 
the increased supplies of newsprint. 


In the News Chronicle the fol 
lowing swes are available forth 
with: full page, £2,500; 154 in. a 
6 cols., £1,400; half page, £1,365, 
13 in. x § cols., £1,000 Rates 
remain unaltered, except that the 
half-page rate has been reduced 
te bring it in line with the rate 
for the other sizes. Previous half- 
page rate was £1,540 

From next Monday Daily 
Herald is applying its flat rate of 
£15 s.c.t. to all sizes, except front- 
Page solus, semi-solus positions 
or leader page, and island sites on 
sports page. “This early step has 
been taken to encourage the use 
of larger spaces made possible 


by increased newsprint,” it ts 
announced 
A 11 in. triple column space 


is being introduced by the News 
of the World until the end of the 
present newsprint rationing penod 
or August 10. It will cost £1,500 

No decision as to whether the 
space will be continued after 
that date will be taken until the 
newsprint situation for the next 
rationing period is revealed 

The first 11 in. triple advertise 
ment will appear in this Sunday's 
issue of the News of the World 
The space has been booked for 


evch of the cleven weeks 

The People to-day announces 
# new II in. triple space available 
now. Price is £1,000. Previous 
largest was 8 in. double 

Yorkshire Post Maximum goes 
up from 11 in. x 2 to Il in, x 3 
Neither « nor the Yorkshire 
Evening Post is altering its rates, 
which have remained unaltered 
since 1946 

The Yorkshire Evening Post is 
increasing its Maximum size from 
6 in. dc. to B m. dec So also 
is the Liverpool Echo, in which 
the new maximum is for the use 
of local stores and shops only 

Northcliffe Newspapers, while 
not making any general an 
nouncement, will continue their 
policy of judging each case on jts 
individual merits 

The Manchester Evening News 
‘5 retaining its 6 in. double max: 
mum except that occasionally 4 
10 in. triple may be allowed for 
local advertisers 

Space allocation is more flex 
ible in the Manchester Guardian 

Changes are being considered 
in the advertisement offices of 
many other provincial papers and 
announcements will be made 
shortly 


LOCAL GOVERNMENT SERVICE 


(Official journal of NALGO) 


CIRCULATION 239.500 
Have you seen a specimen copy? 


Information from : — Reginald Harris Publications Lid., 12 Stanhope Row, London, W.1. 


‘COLOUR 
MEANS GOOD 
BUSINESS’ 


Colour means good business 
Denis Holt, vice-chairman of the 
Federation of Master Process 
Engravers technical committee, 
told the sixth = International 
Photo Engraving Congress in 
London 

Every year we see more and 
more colour in our books and 
magazines.” he said. “ht should 
he good business for all of us 
advertisers, printers and process 
engravers alike, but we must al! 
bear a certain responsibility for 
the improvement of quality of 
colour reproduction and produc 
ing it as cconomically as possible 

| have no hesitation in sug 
gesting that the universal adop 
tion of British Standard Inks is 
one of the best ways of achieving 
this object.” 


Congress report page 40! 


F.B.I. Conference 
On Pablicity 


How to get industry's problems, 
pohcres and achevements across to 
the public, including workers in in 
dustry, will be discussed at a con- 
ference on industrial mformation 
under the auspices of the Federa 
tion of British Industries’ south- 
western regional council, at the 
Grand Hotel, Bristol, on June 12 

Speakers will include R. Gresham 
Cooke. chairman of the F.B.1. hom 
publicity committee; E. H. Buston 
news editor of the Western Daily 
Press, Bristol; and Patrick Beech 
news editor of the BBC. West 
Region 
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How To Meet Rising Cost Of Producing 


House Journals 


Hope For New 
Cut In Price 
Of Newsprint 


of a further “and per 
haps greater” reduction in the 
price of newsprint in the near 
future s held out by the News 
print Supply Company's directors 
snnouncing the new equalised 
price of newsprint They have 
passed on the whole of the reduc 
non of £2 17s. 6d. in the control 
for Brith newsprint 
equalised price is now 
(Lightweight) 14 Ib. demy S00's 
163 2s 6d. 144 Ib. demy [00's 
‘6? its. Od. 18 Ib. demy S00's 
f62 lls 3 

In fixing the equalised price 
which ms the price actually paid 
by newspapers within the Supply 
Company's scheme, the directors 
have to take into account not 
nly the of home manufac 
tured newsprint, but also the cost 
’ states F. P. Bishop, 
the general manager 
benefit of the much 
ower prices recently fixed for 
Scandinavian newsprint will pot 
be felt wot the second half of 
the year Meanwhile an increase 
of $10 a short ton in the price 
of Canadian newsprint will take 
effect from June 18. This wil! 
raise the delivered cost of 
Canadian newsprint to £56 a ton 

The directors are well aware 
of the difficulties now being ex 
perienced by newspaper manage 
owing to the continued 
high price of newsprint at a time 
when increased supplies are com 
ing forward and stocks are rapidly 
rising 


Hope 


price 


1 te 


price 
i imports 


MP 
The full 


nents 


They also realise that the 
benefit of the present reduction 
will not be felt until present 


are exhausted.” 
MORE FIGHT IN 
FLEET STREET 
Growing competition in Pleet 
Street was commented on by L. J 
Cadbury, chairman, at the annual! 
meeting of the Daily News Ltd 


(proprietors of the News Chronicle 
and the Siar) 


stocks 


There were sens of an awakening 
tempo, together with a realisation 
that the long comfortable years of 
controls, restrictions, and insulated 


sales were coming to an end. There 
was certainly competition in 
Fleet Street to-day than at any time 
wince the war 

“As newsprint supplies become 
more plentiful (and we hope cheaper 
as well) these tendencies will become 
more pronounced, and believ: 
they will exert a thoroughly healthy 


influence on the entire British press 


British Ropes Stand 

about the B.LF.. «( 
stand of British 
‘John 


more 


In our feature 
was stated that th 
Ropes Lid. was designed by 
Lansdell of City Display Mr 
Lansdell is a freelance designer 
snd designed the stand for City 
Display 


READERSHIP MAY 


BE 8 MILLIONS: 


INDUSTRIAL EDITORS’ CONVENTION 


DVICE on how to meet the rising costs of producing house 
journals was given by G. Cranston Bogle, general sales 
manager and former production manager of Iliffe’s, at the 


annual convention of the British 


Association of Industrial 


Editors, last weekend in London. 


much as ; 


the printer 


know as 
what 


Geet to 
possible about 


and blockmaker do for you 
Discuss it regularly and at all 
levels. Get mght down to the 


man who is doing the job.” he 
said 


After 
admitting 
that appar 
ently we 
were really 
on the way 
down to 
more reali 
tic prices 
over the 
whole paper 
field, and 


that printing 
€eeest s&s 
appeared to 
have levelled 
os g: Mr 
Bogle Te 
minded his audience that print 
ing employees were subject to a 


G. Cranston Bogle 


cost-of-living bonus Another 
6s per man per week would 
come into force on July 1, and 
possibly more 


He continued 
In 1999 a minimum line block 


cost 7s It now costs I4s A 
squared-up HLT. cost 12s. 10d 
in 1939--:t now costs 25s. 6d 
just over 100 per cent increase 
And most blockmakers are com 
plaining that they just cannot 
make any profit out of their 
colour work.’ 

Discussing composition, Mr 
Rogle emphasised that as speed 

“ts money, one should try to 
plan work to fit in harmoniously 


with the pr 


Colour Machining 


Type of copy could make a lot 


‘ers programme 


of difference to cost Some 
people, for instance, always in 
sisted that tabular matter must 
set th a mass of rules, both 
vertical and horizontal, while 
others managed to arrange 


jatters so that most of the job 
could be brought down to 
odinary straightforward setting 

Taking a hypothetical journal 
4s an example, Mr. Bogle said 


Advertisement colour machin 
ngs might seem heavy Al! 
black and 2-colour pages (non 
bleed) would probably be 


machined in 16 pp. sheets and 
one might have been charged for 
s red sheet and a blue one, al 
though examination of the issue 
showed only 8 pp. in red and, 
sey, in blue. Had these 


6 PP 


heen put together in one 16 pp 
sheet with split-rollers used to 
give both colours in one working 
he cost of one working on 16 pp. 


ie between £15 and £20, say 
£17 10s. Od. would have been 
saved 

In editorial 16 pp. in 2-colours 


on bled-<dged paper worked as 
> x 8 pp sheets because of in 


A new figure of “Michael,” the 
B.B.C. Publications Announcer, 
appears this week im trade press 
advertising for “Radio Times” 
and “The Listener.” 

Michac!”-—with a “new look” 

takes the place of his older 
brother who was so well known 

the trade for his weekly mes 
sages from 1936 onwards 


creased paper size, colour might 
actually have been used only on 
10 pp. If one could reduce 
that to 8 pp. and machine the 2 


9 of 


sheets together sheetwise (back 
mg each other) instead of as two 
separate sheets work and turn 


ne would have colour on alter 
tate double-spreads 


A little juggling with the se 


quence of the contents would 
probably make it possible to 
place illustrations requiring 
colour on these double spreads 


@ Continued on page 420 


| 
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Sound Radio To 
Be Sponsored 
Also, Plan Govt. 


The Lord Chancellor, Lord 
Simonds, in the House of Lords 
or Monday night, expressed the 
hope that m tome there would be 
not only sponsored television, as 
proposed in the Government's 
White Paper, but sponsored sound 
radio as well 

He was replying to the two- 
day debate in which a majority 
of the 28 speakers had declared 
themselves against sponsored pro 
grammes 

Lord Simonds said: “I sin 
cerely hope that in due time—it 
may be several years—there will 
be sponsored television in this 
country 

“LT believe nm will work for the 
good. And I hope that in time 
it will lead to sponsored radio in 
sound also.” 


TRIBUTE TO 
TRADE PRESS 


The work of the trade press 
was praised by R. H. Wingad io 
his presidential] address at the 
Nationa! Association of Outfitters 
annual conference 

He said: 

“It still seems necessary for 
someone to speak with authority 
promptly, for the clothing trade 
when occasion demands it and to 
advise the national press on their 
handling of men’s fashion news 
and trends. In our trade press it 
is a great boon to have such a 
body of keen and alert journals, 
conveying both news and views, 
cach in their own individual 
style.” 


Whitehall Given Examples Of 
Classified Ad. Anomalies 


No reply has yet been received 
from Si Walter Monckton 
Minister of Labour and Nationa 
Service, to the representat 
the Newspaper Proprictors’ Asso 
ciation, the Newspaper Society 
and the Periodical Propr 
Association concerning an 
in connection with sith 
vacant™ advertisements which, t 
was alleged, made the Notification 

f Vacancies Order, 1952, diffi 
cult to operate 

Among the anomalies to which 
the deputation representing these 
otganisations drew attention wer, 
the following 

Doubts might arise as to which 
labour exchange the applicant 
should apply to with regard to an 
sdvertisemenmt in, say, a London 
paper circulating in the provinces 

A “situations vacant” adver 
tisement often performed a func 
tion that could not properly be 


ons of 


performed by an employment 
exchange. The person replying 
might not be out of work but 


might be seeking to better him 
self. and would therefore not be 
registered as in need of a job 
For an employer who wanted 
special qualifications, advertise- 
ments of the newspaper type were 
essential 

Employment exchanges were 
not staffed to deal with the hun- 
dreds, and perhaps thousands, of 
replies to advertisements Nor 
did they possess the judgment to 
sort them out in the way that 
an employer would 

If the requirements of the 
Order were literally and gener 
ally applied, this class of adver 
tising would eventually be 
seriously curtailed. It would act 
as a deterrent to the advertiser .f 
applicants were to go to an em 
ployment exchange 
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PRESS AD. 
PER CENT ON QUARTER 


‘Advertiser Who Has Not Increased His 
Budget One-Tenth Is Slipping Back’ 


—STATISTICAL REVIEW 


NNOUNCING an increase of 14°34 per cent in estimated 
expenditure on press display advertising for the first 
quarter of 1952 over the corresponding figures last year, the 
April issue of the Statistical Review of Press oe 
gives this verdict: “The advertiser who has not increased his 
budget by at least 10 per cent 
s e? back.” quarter) was rather less than a third 
ad sliding 7 more than was spem in 1950 
In the quarter's total of Aggregate for the past three months 
£10,873.296, Government adver- is £183,669, which is over 40 per 
tising at £279,252 showed a de- cent above the figure recorded in 
cline of 28-02 per cent, com- the same quarter of 1951 
“ oP. se “Practically all the larger adver- 
pared with . ae -—* = tisers have been spending more and 
penditure on trade an nancia several new advertivers made their 
advertising rose by 1614 Per anpearance in March with 
cent. Of the newspaper groups, moderate allocations.’ 
provincial and suburban weeklies Cookers and heaters totalied 
and national Sundays register the £80,963, nearly £24,000 up on the 
greatest increases as compared ©Pening quarter of last year 
with the same quarter of last 
sear. London evenings also did SPENDING LESS 
well 
— " “It would seem that 1950 was 
Magazines showed a rise of the peak year for H 
only 12 per cent, an increase ing * the Delon. oa, 
of a much smaller order than has ments: “With the introduction of 
been usual with this group for a new products competition reached 
very long time. The relative in- a high pitch and the year's expendi- 
creases for technical and trade ture amounted to £1,797,000. In 
journals were substantial, but a = total Sa In 
we: . , 2 ‘ the aggregate for the year was 
movertaaiees 4 below what £1 741.608. a moderate decline but 
was customary last year. one which has continued and even 
The usual decline in spending become accentuated in the opening 
from the last quarter of the pre- quarter of 1952 which shows a total 
vious year (with heavy seasonal of £348,177. This compares with 
expenditure) was most marked £379,409 in the first and £395,395 
being 10:90 per cent compared in the last quarter of 1951. Maybe 


budgets in this field will not again 

with three per cent in 1951 touch the 1950 level 
The comparison offered is “Toilet Soaps, too, are showing 
Last quarter 1950 £9. 811,656 os trend. For the whole 
3 951 9,509,570 Of last year appropriations amounted 
First quarter 1 Rscoms rod €704.49%0 comune with 
Deciias £302,086 £557,563 in 1950 In the first 

c -: 


£12.203.194 quarter of 1951 we recorded space 


Last quarter 1951 for these soaps worth £158,672, a 


First quarter 1952 10,852,276 figure which was exceeded in later 
—_— quarters. For the past quarter 
Decline £1,350,918 aggregate expenditure amounts to 


The Review states: “In-so-far as only oe 

appropriations were cut, either with a total of £360,874 were only 
for seasonal or other reasons, In about £20,000 lower than in the 
the opening months of this year, corresponding quarter in 1951, but 
it was mainly at the expense of were £235,000 below figures for the 
periodicals, allocations to which hristmas quarter. 

were lower by some £861,000 (16 

per cent), whereas for newspapers 


. . 
ot all classes the fall was only Printing Firms 
£512,000 (7 per cent).” Amalgamate 


SPENDING MORE Two old established Berkshire 


——, ~~" P. an, High 
n comparison with the corre- reet, Bracknell, and Ascot Printing 
A quarter of 1951, expendi- Works Ltd., Queens Place, Ascot 
ture on Cereal Foods at £143,296 fe to amalgamate. The new com 
shows an increase of £28,000 pany will be known as Butcher & 
Biscuit manufacturers spent £87,170 Newing Ltd., directors being G. A 
an increase of approximately 4 Butcher, S. G. Butcher and F 
third The main contributor was Newing. Business will be carried 
Cadbury's chocolate biscuits with © 45 usual from both works. 
£24,737. Marmalade accounted for 
£35,537—a rise of £15,000. Coffee, 


with £86.968 shows an increase of Group Profits Up 


almost £17.000, and the Cocoa Group profit of United News- 
total at £51,859 compares with  janers Ltd., which controls Pro- 
£38,182 a year ago vincial Newspapers Lid., for 1951, 

Commenting on the rising trend was £516,537, as compared with 
of expenditure by advertisers of £493,566 for the previous year. A 
Furniture the Review states: “For final dividend of 15 per cent, making 
the whole of last year the total of 20 per cent for the year, is recom 
£560,272 (averaging £140,000 a mended 


ADVERTISER'S WEEKLY 


SPENDING UP 16 [ZR ee 


| lee gtr. 1061 | ise ger. 1062 j Rue 
“a 

London Mornngs 2,651,759 2,509,056 + #10 
Londan Evenings 569,545 704,013 »* 1945 
Nevonal Sundays 24,077 1,150,066 + 2-22 
Provincial Dailies 1,222,051 1,406,345 + 1508 
Provincial end Sub Weeklies | s34,000 = 421,206 +2 
M 1,085,903 | 5,464,791 + 12.57 
T nt 25,008 | 857,908 + 19°75 
I rede 367,758 | 420,833 + 16-87 


Total 0,509,570 


| 10,873,206 + 4m 


Fighting The Textile Slump 


How sales resistance has stimulated advertising in connection with 
the textile industries is shown in this table 


’ 


’ 


fn goer oe Fad Percentage 


| | W52 | mcrease 
j ‘a 
- eS 
Corsets | S387 | 7? } 32-8 
Hose (Men's 11,252 | 20466 | 1680 
» (Women's) s }* 55,202 | 72:5 
Tatiors | 85,083 . | 1730 
Underwear 82,468 ! 42,700 sie 
Women's Outerweat | 170,808 225,02 | 0 


The Board of Directors of Sheffields Ltd., the Birmingham poster advertising 
firm, which celebrated its centenary last week. Seated (left to right) are 


Frank Mills, managing director, Sir 


Patrick Hannon, chairman, and 


Norman H. Gardner; standing, A. S. Wild, Fred Andrews, Frank T. Wiley 
(See also Mainly Personal, page 416.) 


Photographic Trade Ties Up With 
‘Picture Post’ Competition 


“Picture Post,” with a first prize 
of £1,000, and 2,000 cash prizes 
altogether. 

For this year’s competition, there 
will be six classes of entry: The 
happiest picture; most beautiful 
view; prettiest girl; best action pic- 
ture; best baby picture; and best 
animal picture. 

The competition will open on 
Whit Monday, June 2, and close 
on October 31 

Support by the whole photo 
graphic trade has been secured. 

Hulton Press have arranged wide 
tie-ups with retailers. All members 
of the Photographic Dealers’ Asso- 
ciation will receive display material 
m time for the Whitsun trade; 1,250 
branches of Boots will use display 
material; 25 leading departmental 
stores will use double crown wr 
panels especially fitted to 
copies of the weekly prize-winning 
photographs in all sections of the 
competition, and the Wholesale 
Photographic Finishers’ Association 
will handle two million wallet- 


stuffers and enclose them in ail 
envelopes sent to the retailers 

Woolworths are using special 
counter and window display cards 
throughout their branches. 

Specially designed display 
material, including a showcard dis- 
penser, 10 in. x 8 in., will be used. 


More Material For 
Pa i 


Manufacturers of transparent 
cellulose film have ended the 
voluntary agreement with the Board 
of Trade, in force since June 1951 
under which film could not be sup- 
plied for wrapping many articles 
sold in the United Kingdom 

Cellulose film may now be ordered 
for any purpose. 


Tribute To Press Ads. 


Under the title 10,777 Years of 
Advertising, the Canadian Daily 
Newspapers Association has com- 
piled testimonials from 250 retailers 
from coast to coast in Canada, pay- 
ing tribute to the important ole 
daily newspaper advertising fas 
played in their success. 
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ADVERTISER'S WEEKLY 


Ivan Luckin Is 
Chairman 


By an overwhelming 
majority, the Publicity Club of 
London, at its annual meeting 
on Monday Ivan 
Luckimn as its Neat chairman 

1? Chat hu 


clected 


casons 
o nom 


Pemberton 
the annus! 
en postponed 
n opportun ty 


vertiserment 


cad 


production 

& Co 

chairman 
candidates 


New Secretary 


sistant London 
Evening Post, was 
retary in place 
who did not 

snd was clected 

lt was stated by Murray 
chairman, that a luncheon 
sentation to Mr. Preston will 

hat b vear 


“on 


lected 
and S Holmes 


was f cted ‘ 


Groon 
Fr. W. P 
Brandon 


ur nh 


dopted 


- ~~ = 
CNNae 


was 


nen were among 


Mrs 
handing | o “p 


Hawking. 


400 


H. ON.) Brealey 
hams incoming 
Cough 


Birmingham 
Tom Gough Hopes — 
For Vigorous Year 
Officers clected at the 


neral meeting of 
lhety Association were rest 
Iom C. Gough, vice-pres) 
ft. Enc Claysen and l 
Johnson, honorary treasurer, H. N 
Brealey, and honorary secretary, R 
Heath 
Memtx 
Council t G 


presents Birming- 
president Tom € 
with the jewel of office 


annual 
a 
> 


to serve on the 
Appleyard 
Ww Bragegec' 
M. Davies, H 
Hatton ros, G. Hitchings 
EF. Luscott-Fvans, and A. Willing 
ton Members of the Associates 
d serve on the Counc: 
Raymond Gough, G 
J. Smith 
committees (mem 
public relations 
education and 
reported a year of 
tivity, and an increase 
was noted Vote 
thanks were passed to reti 
sident H. N. Brealey and 
f 1 « | In hes first 
Tom C. Gough 
s to help him to 
vigorous and 


social 
lopment 


th 
presiden 
inviied 
mak ’ 


memorable 


East Anglia 


P. Kelly Is New 
Chairman 


Publicity 


heard 


Anglhan 
at Colch 


Donnelly 
tell of | 


’ 


time before his 
honorary 
chauman 

treasurer 


ening News photo 


public speaking 
o rv. Stanley Gra 

wy J. Sutclifle, chair 

D. W. Alferd; and 


(, lasgow 
Convenors Chosen 
The executive committee of the 
Publicity Club of Glasgow has 
appointed the following conveners 
mme, D. C. Gourlay; educa 
M. Wilke jumor 
E. Hastings; mem 
r Bennett; N.A.BS. 
Dench, social, E. Allan 
plane Allan G 


and 


Duncan 


d viel 
preside m bulletin 
George Stewart. 


W olverham pton 
Famous General 


+ 
Is President 
General Sir Olv Leese 
me commander of the &th 
Army s the new president of the 
Pubbenty Club of Wolverhampton 
Officers appointed for the 
year are 
chairman 
L. J. Stallard 
iadve tr tise- 
ment mana 
ger Expres 
and Star) 
vice chair 
man, G. R 
Watson, (ad 
vertise ment 
manager 
Goodyear 


press relations 


coming 


L. J. Stallard 


hon. treasurer, H. S. Adams (Guy 
Motors); council, F. Avery (retir- 
ng chairman), H. Braine, EF. R. 
Gollings, H. Booth Adams, W 
Doughty, J. H. Fullwood, J. W 
Nicholson, T. Stocking and 
Edwards 
At the 
Gomm 
Beatt 
he second 
Runner-up 
Watson 


M 


unnual meeting 
presented with 
speaking trophy 
vear m succession 
trophy went to G. R 


wis 


public 


Chapman Walker 
e chef pubheity officer 
h Aldwych Club on 
Propaganda 


Conserva 
addressed 


Political 


May 29, 
G°-O-°-L-F 
N.A.G.S. Spring 


Meeting 
With 68 entries, brilliant weather 
and both Sunningdale courses ‘o 
challenge, the Newspaper and Adver- 
users Golfing Society made a grand 
start to the season last week, under 
the captaincy of G. P. Jackson 
Results 
Sir Emsiey Carr cup 
presented by News of 
A. R. Everett Runner-up 
Rafter Best scratch score 
sdon, 74. Best firs 9: J. € 
Daniels. Best second 9: G. Martin 
ews La Coupe de Lapins: G 
Millem 
Golf Ulustrated cap and replica 
T. A. Wilkins, after ve with J. W 
Foley-Brickley. who became 
also had the best 
Best first 9 
after a tic. Best 
G. Needham 
Advertising World 
replicas: J. C. W 
Glover, after a tie with Norman 
Moore and W. E. Osborne 
first 9 on old course: G. P 
ind G sher Best second 9 
P. W. G. Needham and J. W 
Brickley Best first 9 on 
course: E. A. Smee and A. W 
Wright Best second 9 1. W 
Bowley and K. S. Robinson, after 


a te 


1952 


and replica 
the World 


runner 
scratch 

Kenneth 

second 9 


cup and 
Daniels and ¢ 


Bowls Tourney 


Intending players 
the bowls match between advertis- 
ing agents and press representatives 
for the Belfast News-Letter Trophy 
which is to take place on Wednes- 
day, June 11, at Parsons Green 
Club, Broomhouse Lane, S.W.6, 
should get in touch with J. G 
Bottell, of Alfred Pemberton Ltd., 
93 Park Lane, W.1, and Albert Farr, 
of Psychology, 449 Strand, W.C.2, 
who respectively will captain the 
teams 


. * . 
Helping St. Bride's 
The Fleet Street Column Club 
have started a “not more than ten 
shillings a member fund for St 
Bride’s Church Restoration Fund. 


und friends for 


Five Colours Printed Wet On New 
Press For ‘Reader’s Digest’ 


The only one of its kind in 
the country is the new 
press which is now printing The 
Readers Digest at the Aylesbury 
works f Hazell, Watson & 
Viney, Lid 

Similar machines however 

The Reader's Digest in the 

and Canada, and it was 
herefore necessary for all the 
echmcians who Would be con 
cerned in operating it here to 
karn about # from their oppo 
site numbers across the Atlantic 

There was no building at 

Aylesbury works big 

to contain its 97 foot 

1§ foot width and 20 foot 

height, and so a special building 

had to erected round it with 4 

floor strong enough to hold its 
weight of 243 tons 

The Goss differs 
th: usual colour-printing letter 
press machines in that all! five 
colours are printed wet one on 
tor of the other almost simul- 


Goss 


press from 


taneously To dry them, 
printed paper travels over 
steam-heated drum, where it 1s 
given a blast of gas-heated air, 
which varies in temperature from 
480° to 600° Fahrenheit, accord 
ng to the speed at which the 
is running, the absorbency 
of the paper, the weight of ink 
and the prevailing atmosphere 

The press can print 144 Digest 
pages at a time, paper 68} in 
wide being used 

An interesting feature is the 
Hurletron Electric Eye Equip- 
rent. Photo-clectric eyes watch 
the edges of the paper. and by a 
compensating mechanism bring 
t back into position whenever 
it strays from its path. Another 
eve watches a printed mark on 
the paper to make sure that each 
page backs on to the one behind 

Machine-coated paper has 
been developed in this country 
especially for the Goss, as have 
a new range of inks 
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PRINTERS TOLD ‘KEEN—NOT CUT—PRICES 
WILL PROVE BEST 


Finance Is Major Theme For 
B.F.M.P. Congress At Hastings 


The economics of the printing industry were discussed in 
great detail at the annual congress of the British Federation of 
Master Printers at Hastings this week. Warning was given 
against being drawn into “a mad whirlpool of suicidal Price- 


Host and hostess to Sunday's garden party the Hon. Mrs. and F. J. Parsons 


(managing director. F. J. Parsons 
Observer 


Rol} 


INTERNATIONAL 
CONGRESS HELD 
IN LONDON 


The interchange of informa- 
tion between member federations 
in different countries, exchange 
visits, comparisons of wages and 
purchasing power, and schemes 
of industrial welfare, traiming, 
and apprenticeship were among 
the subjects which more than 120 
delegates, two-thirds of them 
from overseas, discussed at the 
sixth International Photo Engrav- 
ing Congress organised by the 
British Federation of Master 
Process Engravers and held in 
London last week 

An important feature was a 
display at Grosvenor House of a 
wide range of photo engraving 
plant, equipment and supplies 
organised by the Association of 
Manufacturers and Suppliers .o 
the Graphic Arts (Amsgar). At 
the preceding luncheon _ the 
chairman, R. L. Taylor, hoped 
that other “Amsgars” would be 
formed overseas and there might 
be an international congress of 
suppliers to the graphic arts 

A. Laurent, president of the 
French federation and founder of 
the International Union of 
Photo Engravers, was re-elected 
president; W. Gilchrist (Great 
Britain), vice-president; and T 
Haefeli (Switzerland), secretary- 
general. 


* * 
Army Publicity 
Questioned about the 
ment of Sidney 
of LC. 
viser to 
Antony 


appoint- 
Rogerson, director 
publicity, as publicity ad- 
the Army Council, Mr. 
Head, the War Minister, 
said: “I was satisfied that when I 
took over, the Army was not being 
sufficiently well put across to the 
general public.” Getting men into 
the Army, he said, was just as im- 
portant as getting good weapons, 
and Mr. Rogerson's qualifications 
were second to none 


Lid., proprietors of the “Hastings 


and other south coast publications) chatting with Mr. and Mrs. 


Unwin 


Millions In 
Metal 


“A stageering figure” was 
represented in capital locked 
up in type metal, said J 
Gordon Medcalf 

He estimated that it varied 
from six to 12 tons per com- 
positor. Taking nine tons as 
the average, at £260 a ton, 
this represented £2,340 per com 
positor. To this must be added 
not less than another £700 per 
man for other equipment— 
say £3,000 per compositor 

In London and the pro- 
vinces compositors numbered 
about 33,000 This number, 
multiplied by £2,340. made a 
total of £77,220,000 on metal 
alone 


What Teen-age 
Girls Spend 


In publishing the results of a 


nation-wide survey, 
sample was 2,000 teen-age girls. 
Modern Woman reveals that 56 
per cent earned £5 a week or less; 
23 per cent more than £5, and 
19 per cent over £6, leaving 2 
per cent with salaries ranging up 
io £10. 

It is estimated that about £50 
million is spent annually by, or 
on, the two million teen-age girls 
in this country 

According to the sample 35 
per cent of the girls’ wages went 
on board and lodgings, and 17 
per cent was saved, and the rest 
went on “personal expenses.” 
fares, entertainment and clothes 

A store manager is quoted as 
Saying teenage girls are his most 
discerning customers Among 
“quotes” from the girls is this 
comment from a_ 17-year-old 
“There are many openings now 
for ambitious women in advertis 
ing. Some account executives 
ret £1,500 a year and copywriters 
can get £1,000.” 


in which the 


cutting.” 

Introducing the annual report 
Rolf Unwin, the president, said 
“We have to face the fact that 
our costs——both labour and over 
heads generally—have risen, and 
May continue to rise 

“We hope that we may soon 
tee a fall in the prices of some 
of our raw materials. But, in any 
event, we must work to bring 
our costs down, and the only way 
I know to achieve that is to in- 
crease productivity 

“We shall have to work hard 
and efficiently to provide the 
service that the community will 
expect of us 

“If we have to compete for 
work I ho we shall do so on 
service, efficiency, and quality 
and not allow ourselves to be 
drawn into a mad whirlpool of 
suicidal price-cutting If that 
happens we shall have only our- 
selves to blame, but I do not be- 
lieve that we shall be so foolish 
as to jeopardise the quality of 
our work in that way, or abuse 
the real sense of co-operation 
born of the last 12 years, or 
undermine—as we can easily do 
if we do not take care—the very 
foundation of our businesses 

“Our health as an industry lies 
in keen prices, not cut prices.” 

The number of firms in the 
Federation, as at March 1, was 
4.376 against 4.264 a year ago 


§ Keeping Capital Employed 
J. Gordon Medcalf, managing 
director, Hunt Barnard & Co 
Lid. Aylesbury, discussing finance 
problems as they affect the printing 
industry, emphasised the importance 
of ensuring that capital was kept 
fully employed 
It was obvious, he said, that 
would be much more economical 
to think in terms of double-shift 
or even three-shift working This 
— was ‘stressed in both the 
etterpress and the Litho produc- 
tivity team reports—more from the 
cost reduction angle but 
had even greater merit 
point of view of making greater use 
of capital available. 
Discussing the , eeeeome 
equipping, he said 
“The small printer's business is 
being menaced by a varicty of small, 
fast, ingenious machines which are 
classified as office printing machin- 
ery, but are, in fact, something 
more than that. The large printer 
may feel disturbed by the rapid ad- 
vance of photo-litho, gravure and 
the multi-colour letterpress rotary 
units, which are being installed in 
other countries at a greater rate 
than in this country 
To argue that we need not 

fear competition from abroad, 
that we have never been a print 
importing country, offers neither 


of re- 


security nor 

studies likely 

for instance 

of recent 

fransport 

“Whilst we have never been a 
print importing country to any real 
extent, we have been, for a long 
me, a print exporting country on 
certain specific lines, and the great 
danger at present ms that we are 
losing some of that work 


Need For Exports 


what the country 
and what our industry needs, is 
more cxports, We must endeavour 
to break new ground.” 

The national aspect of how 
finance problems affected the in- 
dusiry was outlined by W. } 

Dacey, coonomic adviser to Lioyds 
Bank 

During discussion on Monday, 
Ss. W. Ripley (Leonard Ripley & 
Co., London), swid that T they 
continued to export their most 
modern plant, nearer European 
competitors would be able to com- 
pete against them even more effec- 
tively. These competitors were now 
jecneing modern plant at prices 
whic the English printers 
ee it very difficult to match at 
existing wage rates. He felt that 
rationalisation was necessary and 
possibly the grouping of companies, 
even if itt was short of amalgama- 


hon. 

. G. Connell (The Metal Box 
Co., Lid.) said the most outstand- 
ing problem facing them was costs, 
and the value of stocks at the 
present time was probably one of 
the major factors in causing sarva- 
tion of capital. This arose because 
stocks were too high by way of 
tonnage, and also because they had 
cos too much 

F. Rewsell Baylis was unani- 
mously elected president of the 
Federation with Kenneth B. Reid as 
vice-president 

Wages Agreement 

At the annual banquet on 
Tuesday night Lord Justice Birkett 

id tribute to the value of the 

ederation which enabled all mem- 
bers of the industry to speak with 
authority in one unanimous voice 

Rolf Unwin, the retiring president, 
said the past year had been remark- 
able for peace within the industry 
Whatever disadvantages the present 
wages agreements might have they 
had at least ensured continuity of 
production and this surely was a 
crying need of to-day. He added 
“Valuable as this productive con- 
tinuity undoubtedly is we must 
never overlook the cost of produc- 


comfort i one 
trends, including. 
the possible effects 
developments in air 


“Yet needs, 
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Lord Mancroft Is 
ISMA’s London 


President 


Lord Manecroft 
weedem of he 


” to be 


London 


the new 
' 
Ince 
, Lee 

Lid.) the new 


on will 
the Dram hs annual 


Connaught Rooms 
1) tx 


¥ 


Caines, Hilbert Hardy, 

son, Manley Hughes, P. King, W. J. 
King, F. RB. Mact rindle, H. &. 
Seward, Julian Rose, BR. Tarrant, 
Major C. V. Wattenbach. 

Arne the speakers at the 
incheen to follow the 
Ti 1 the the 
wi : slsco 

Rutcher, Geofirey A. N. Hirst, and 
t. Hartley ©. Leather. 


New DDWS Director 


William Bernhardt has been 
ctor of Dolan Davis 
Stewart Lid J. 
has joined the 
sccoUnL execu- 
Kirke has been 

etary of the company 
Rernhardt, an American, 
coined DD WS. from Pan Ameri- 
can Airways, where he was director 
of advertising and = promotion, 
Atlantic division Previously he 
was advertising manager of 

American Overseas Airlines 

Black comes to DDW.S 
Press & General Publicity 
Lid where he was a 


snnual mect 


s a chartered account 

s formerly with Peat 

Mitchell & Co., the City 

the agency's auditors 

ms to the staff are 

on production 

sod Denni« Pritewche on accounts 
* . * 

Miss Margaret Brinkman, who 

for the past four years has been 
eue Export Rook and 
sar specialising in tex 
hion reporting has 
nd Vision Lid. as an 
xecutiy 
7 * * 

As a token of their regard, mem 
hers of the Herts and Beds News 
paper Advertisement Executives’ 
Association on Friday presented 
G. H. Brown, advertisement man 
ager of the Barnet Press with an 
engraved table lighter 

' Brown who « to 
shortly, has spent over 


nd fa 
wouned Vow 


cwcoOuUM 


retire 
SO years wih 


rs 
a bes ae 


NEWS ABOUT PROPLE: 


the Barne: Press, and A. BE. Eddy, 
chairman of the Association, paw 
tribute to his particularly 
as vice-<hairman of the Association 
during the past year 

B. Termer is ‘© succeed Mr 
Brown as advertisement manager of 
the Barnet Press 


services 


7 . * 


Mark Stowe bas joined the 
heity department of J 
Co., where he will be 
for press relations In recent years 
both as a freelance and staff man 
Mr. Stone has worked on many big 
PR. accounts 

Norma Jobson, 
advertising and publicity manager 
for Peter Claridge Lid., has also 
joined the press relations section of 
the department 


* * 7 


Associated Iliffe Press has ap 
pointed G. Cranston Bogle, genera! 
sales manager of the penodicals and 
hooks of Diffe & Sons Lid., Elec 
trical Review Publications Lid 
The Louis Cassier Company Lid 
and Nursing Mirror Lid., with 
overall direction of the trade cir 
culation, subscriptions, sales pro- 
motion, books, directories and re 
prints departments A. Carter has 
been appointed assistant circulation 
manager and . Jewell books 
sales manager Mr. Bogle was pre 
viously Tliffe’s production manager 

* * * 

J. A. Stookes, sales and publi 
city manager, John Connell 
(Bromley) Lid., importers of tinned 
foods, has appointed to the 


board 


pub 
Lyons & 
responsi bl 


formerly 


heen 


* * * 

C,. Wharf is now assistant adver 
tiwement manager of the Evening 
Express, | Recently he 
has been of the advertis 


verpool 
in charge 


Big Names For 


Dr. Charles Hill, Parliamentary 
Secretary to the Ministry of Health, 


will be among the principal speakers 
at the National Advertising Benev 
olent Society's first post-war dinner 
to be held at the Connaught Rooms 
on Thursday, June 2 

Presiding will be A. C. Duncan, 
chairman of Odhams Press and this 
year’s president of N.A.B.S., and 
other speakers will include Lord 
Mackintosh of Halifax, chairman 
of the Nationa! Savings Committee 
and past president of both N.A.B.S 


Gillies, of the 


ing of the Scunthorpe Times and the 
Lincolnshire Times, before which 
he was on the advertisement staff 
of the Hull Daily Mail and the 
Yorkshire Times. In all these posi- 
tions he has worked under the 
superynon of Joe W. Hallowell. 
* * _ 

Nigel Ellis, of the public rela- 
tions department, F. C. Prichard, 
Wood & Partners, has resigned to 
join Edvtorial Services Lid.. where 
he will work on a public relations 
campaign for the footwear industry 


* * * 


At a mecting of the council of 
The London > Bell Printers Asso 
ciation = =soB.. sraham = =—ss« Williams 
(Wilhams, Lea & Co., Lid.) was 
clected presidem of the Association 
ensuing Col. Sir 
(Amalgamated 
Lid.) and Alan W. Russell 
W. White & Co.) were elected 
vice-presidents, and G. I 
Reveirs (George Reveirs Lid.) was 
re-elected hon. treasurer 


* * * 
Anclifle BR. Prince, 


Power Laundry, once again 
ducted the Laundry Industry 
Operatic Society's show which, this 
year, was “The Vagabond King,” 
at the Scala Theatre, last week. Mr 
Prince is the Society's musical 
director. His wife, Phyllis, took the 
part of Katherine de Vaucelles. 
George Aubury, advertising mana 
ger, Isaac Braithwaite & X& 
Engineers Lid., had a comic 

and also the production 
Joan = Luetchford, nid 

F Hott, and Gertie Cooper, 

Dorset House 

News Chronicle 
BF. A. Bridgstock, of Laundry 
Journal advertisement department 
Sonia Whitfield, of London Press 
Exchange public relations depart- 


NABS Dinner 


and the Advertising Association, and 
Hubert A. Oughton, chairman of 
W. S. Crawford Lid., and hon 
treasurer of N.A.B.S 


An attractive entertainment pro- 
gramme will feature Hermoine bia. 
Karen Greer, Frankie Howerd, 
oy Walker, and Gerald Davies, 
principal tenor of the Sadlers Wells 
Opera Company 
Applications for tickets, price 25s 
each, should be addressed to the 
president of NA.BS., 96 Long 


editor of 


all from 


Acre, WC 


Whart 


con. ; 


Andrew handing over The 
‘Draper’ Record” cup tothe 
winner of the Leicestershire Hosiery 
and Allied Trades Golfing Associa- 
tion annual match at Leicester. 
The winner was W. Winder of 
Patons & Baldwins Lid 


ment. and Hannah Newlands, 
P.R.O., National Federation of 
Dyers and Cleaners 
* * * 
Gavin Astor has been appointed 
to the board of directors of The 
Times Publishing Company 


Joins McCann Board 


Trevor N. Treen, senior account 
executive, McCann-Erickson Ad- 
vertising Lid., has been clected a 
director, it is announced by William 
. MeK chairman Mr 
Treen started his advertising career 
with W. & J. Avery Lid., Birming- 
ham in 1926, as publication editor, 
subsequently becoming assistant ad 
vertising manager “rom 1931 to 
1935 he was assistant advertising 
manager, Hercules Cycle & Motor 
Co., Birmingham, and in the latter 
year joined Wolseley Motors Lid.. 
as advertising and publicity 
manager. He left Birmingham in 
1937 to join Chrysler Motors Ltd.. 
and Dodge Brothers Lid., Kew, in 
a similar capacity 

During the war Mr. Treen acted 
a8 co-ordinator to a group of com- 
panies engaged in armaments 
manufacture. In 1945 he turned to 
the agency side of the business, 
joining Gilbert Advertising Lid., as 
senior account executive, and was 
clected to the Board in 1946. He 
left in 1950 to join McCann 
Erickson. 


Film Programme 


Because they think everyone sees 
advertising films in cinemas except 
advertising executives, Theatre Pub- 
heity Ltd., are running a monthly 
programme of filmicts and two- 
minute films for specially invited 
audiences of advertising agency 
staffs and clients. 

The programmes will be put on 
at the British Council Theatre, 
Hanover Street, W.1, on the second 
Thursday of cach month—cxcept 
August 


New Rates For ‘208° 


New rates based on a guarantecd 
certified net sale of 400,000 copies 
will come into effect for 208 maga- 
zine for the October issue. Should 
sales fall below this figure the 
publishers. J. G. Publications Lid, 
state that sdverusers will be 
refunded the appropriate propor- 
ton of their money. Full page black 
and white rate will be £240. 208 
will be distributed solely through 
recognised trade channels as from 
he June issue 
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" The weekly appearance of EVERYBODY’S is an event 
eagerly awaited in countless British homes. Families every- 


where revel in the features, articles and unique news stories 

which pack its brightly illustrated pages. Deeply appreciated 
for its value-for-money entertainment, it is the magazine 
that enables your sales message to be closely studied in an 
CARRIES PAIGN atmosphere of genuine—and invaluable—goodwill. 


etybody/ 


PAGE RATE 6800 4d. WEEKLY 


BURNETT, Advertisement Director, EVERYBODY'S PUBLICATIONS LTD., |i4 FLEET STREET, E.C.4. 
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‘seven Words Are Hest’ 


Short Shift For Long 
Lines Of Copy 


Stanley Morison, who has been described as “the most 


distinguished living scholar on typography” told the Adverts- 
ing Creative Circle last week, that the common failings of 


current advertisements were 


Too much copy, too solid 


setting, and too wide 4 measure 


has is 
these, 
li.’ 


said 
Without 
t typ an hope ik 
th cs ia 
ing @ job pest 
subject ‘ sthiess 
s no good fol 
dealogical prin 
ding principle had 
nvestigation 


Reading he 
physnal rules 
in approach 
iupher shouid 


analysis 


capect anyone 
th more than 
it he said, 
1 Queslioner 
r line with 


1 plea for 
adver 
wanted,” he 
analysis of 
ind why, ia 


son made 

mentation of 
Wha is 

a ithless 
cen done 

tising 

to know, for ex 

re was no anth- 

work of Haslam 


trade, he 
have analysed 
long ago 


well organised 
challenged, would 
Mills’s work 


AR 


veraa ce 


Thom 
ererrnis 


This illustration by 
R.A. one 


sioned for the 


son or w« 
series Of advertise 
ments produced for The Bowater 
Paper Corporation by the S. 1 
Garland Advertising Service, is or 
in the black and white 


Royal A 
Exhibinon 


show 
im the 


room 


Sumner 


ademy 


Transportation advertising? 


How Ads. Slow 
Up Price Rise 


Prices of unadvertused goods in 
Australia have risen far more 
than prices of advertised goods 

Ihat advertising, Dy creating 
mass production and mass sl! 
img, is @ stabilising factor in 4 
tree enterprise economy is 
strikingly demonstrated by A 
Survey of Over 23 issued 
by the Australan Association of 
Advertising Agencies 

According to the survey, which 

for the Associa 
& Consumer 


Years 


years, 1928-1951, the 
of advertised goods 
se 38 per cent, 
price of un 
217-31 per 


while the average 


advertised goods rose 
com 

The survey was carned out on 
206 ‘advertised goods and ser 
vices and 108 unadvertised goods 
and services 


Two “Cries of London 
Battersea Pleasure Gardens present 
houquets to Viscountess Kemsley 
and Mrs. Bowen, at the part) 
Viscount Kemsley and Trevor 
Bowen look on 
’ . + my 

LIFE OF THE QUEEN 

Nearly 250 guests, including many 
representatives from the newspaper 
and advertising worlds, were pre- 
sent at a party last week at Derry 
and Toms Litd., Kensington, on the 
occasion of the private view of the 
new Daily Graphic photographic 
exhibition, “The Life of the Queen 

hey were received by Viscount 
Kemsicy, and by Trevor Bowen, 
chairman of Derry and Toms. 
Among the guests was Si Miles 
Thomas, president of the Advertis- 
ing Association 

The exhibition includes nearly 
240 photographs, some dating back 
to 1926 A tour of the provinces 
s being planned 

Centre-piece of the 
Royal 


giris from 


show is a 
family group 14 ft. by 8 ft. 


What Women Want To See 


In Advertisements 


Do women want truth or glamour in adyertisements? 


to judge by a lively exchange at a Publicity 


The answer. 
Club of London 


meeting, when four representative women expressed the “house- 


wives’ 
| mprised Mrs. M 

chairman of the Nationa 
uid and president 

Ruby A 

House- 

Mar 

broadcaster 

Phyllis 

Good 

as chair 


fashion advertise 
sfactory,” said 
ple ase depict 
Don't show us 

¢ about 9 ft. 6 ins. tall 
ind with legs about eight 
ength of our bodies, be 
us aren't like that 
about S ft. 4 in. and 

are all im the wrong 


y are 


Pounts made by speakers included 
these 

Mrs. Patten: What I expect from 
an advertisement is a clear and 
concise explanation of what the 


view” of advertising, is that they want both. 


product will do. I haven't time to 


a long imbling caplanation 


slightest clue about a washing-up 
powder. Show us real people using 
the products 

Bad overstatement in advertise- 
nents can lose more sales than any- 
hing «ls You must be absolutely 

rlain hat very om t your 
claims does work 

Miss Garbett pleaded for pack- 
ages thal opene iSily and tidily 
and Mrs. Courtney gave the results 
of survey on housewives’ reactions 
to adverusing onducted by the 
Townswomen'’s Guild (See Apver- 
riser’s Weexty, January 3) 

The programme was arranged for 
the Club by Miss Olive Hurst, vice 
chairman and Miss Sylvia 
Weinberg 


May 29. 


Staff Ads. Cost 
L.C.C, £30,000 


The London County Council bill 
for staff advertusing alone is £30,000 
a year, Stanley Richards, L.C.C 
press and information officer, wold 
the local government group of the 
Insttute of Public Relations. 

The L.C.C. tended less to regard 
public relauens as s separate 
speculist function than to rely on 
members of the Council and staff to 
fulfil this function as part of thei 
various responsibilities, he said. 

L.C.C, public relations sought to 
inform the people of London of 
the services available, and to encour- 
age in its staff a helpful attiude to 
the public and a knowledge of the 
Council's organisation and services 


Publicity Is Not 
Enough . . . 


Publicity is not an end in itself, 
Malcolm Logan, publicity controller, 
Briush Opucal & Precision Engin- 
cers Lid., said at the first convention 
of the J. Arthur Rank Organisauion 
subsidiary 

Clever design, advertising, and 
luterature are complementary °o 
sound salesmanship, products and 
service, he said. 

Mr. Logan was speaking of the 
work of the newly formed B.O.P.E. 
group publicity division, the adver- 
using for which is managed by 
W. F. Elhott, and the public and 
press relaions by T. H. Traverse- 
Healy. 


Patra Conferences 
In The Provinces 


Exhibitions and conferences ar 
ranged by the Printing, Packaging & 
Allied Trades Research Association 
will be held at the Technical College, 
Nottingham, on June 16 and 17 
ind at the Chamber of Commerce 
Assembly Room, Birmingham, on 
June 19 and 20 

Speakers will include Dr. G. | 
Riddell (director ol research, 
Patra): The organisation of Patra; 
Dr G Macdougall (information 
officer): Patra information and ad 
visory services; Dr. W. H. Banks 
(superintendent of research) re 
search at Patra; |} Meech 
(inquiries officer) Printers’ prob- 
lems; and G. W. Soundy (technical 
officer): How Patra helps technical 
progress. 


1982 


Fuel Ad. Query 


Press advertisements by the Mid- 
lands Electricity Board telling 
houscholders that they can save 
their winter coals by burning electric 
space heaters were questioned im 
Parliament last week 

The Minister of Fuel and Power 
(Mr. Geoffrey Lioyd) said he was 
in communication with 
about the advertisement 
been laid down in an official repori 
that the nationalised fuel and power 
industries should avoid purely pro- 
mouonal advertising and that tbeir 
publicity should be informative and 
educational. 


ask MASONS 


j3, NORFOLK STREET, STRAND, LONDON, 
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%& THIS ADVERTISEMENT IN RADIO TIMES 


SIZE gr 
PULLED 24264 


(AS AT Dist APRIL 1952) 


A SINGLE 
INSERTION FOR 
LIFEGUARD 


‘HOUSEHOLD PAINTS) 
LIMITED. 


-- by C. F. Higham Lid, 


Incorporated Practitionersin 
Advertising ), Higham House, 
Curzon Street, London, WI 


With the approaching spring 
season for internal and external 
decorations, when paint comes 
into its own and first class pain 
is essential, Messrs. Lifeguard 
(Household Paints) Lid. of 38 
Berkeley Square, London, W.1. 
produced a twenty page book of 
home painting and offered it 
free to the readers of “RADIO 
TIMES ™, in the issue dated 22nd 
February, 1952. Their advertise- 
ment, an eighth page at £500, 
appeared in a solus position in 
the evening Home programmes 
for Monday, the 25th of February 


The “RADIO TIMES” reached 
some of its readerson the 2Ist 
of February. On the 22nd of 
February, (Friday — official date 
of publication) the advertiser 
received 1,396 keyed coupons 
from their advertisement. 


On Monday, the 25th of Feb- 
ruary another 520 coupons had 
arrived, followed by 7,202 coupons 
the following day (26th). This 
was the first peak, following the 
positioning date. The 27th of 
February brought in a further 
3,162 coupons. On Saturday, the 
Ist of March the currency of this 
issue of the “RADIO TIMES” 
was finished as the new issue 
appeared on the 29th February 


And yet, the advertisement 


pulled a further 3,193 replies 
on Monday, March 3rd, 
1,940 on March 4thand $,305 
on March 7th(second peak !) 


After this, March 1I3th 
brought in 742 replies, March 


FOR ADVERTISEMENTS WITH A STRONG PULL AND A LONG PULL 


¢ Advert cemen Department, BBC. Publications, Broadcasting House, Portiand Place, London, WJ 


ADVERTISER'S WEEKLY 


LIFEGUARD 


PAINT PRICES 


DOWN! sow 


—— wews 
yous 


‘Sintra | BA 


VET vS's.. rey 

ANT TO KN 
aun re And. -.4 _™ 
home yoursel! is comained 


coupon (in pencil if you 
haven't «2 pen handy) and 
post it at once—!)¢ stamp 


Handyman’. Send for your 
FREE copy. just MH in the 

’ 
only on on urncsied 
envelope 


Lifeguard sone of the Berges Groupe! Compares 
aa eee ee = | 


17th 154 replies and the graph started 
to flatten out tll, on April I ith, 1952 
Messrs. Higham placed the second 
advertisement of Lifeguard Paints. 
Yet, the first advertisement still pulled 
a further 78 replies after the | IthApril 


An analysis of day-to-day arrivals 
of replies shows that : 


(position day) (8 per cent.) 
Peak Period 

20,802 replies (86 per cent) 
Post-Peak Period 

1,486 replies (6 per cent) 


Here is another case of skilful 
timing of dates of insertion based on 
intimate knowledge of the pulling 
power and the “ life " of an advertise- 
ment in the “ RADIO TIMES” 


Sixty one days “life” and the 
total volume of replies confirm the 
soundness of our slogan of “ a strong 
pull and a long pull” And the cost 
per reply ? Just under 5d.' 
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Action, By Whom? 


© address at the Brighton Conference was more constructive, 

or, for that matter, better delivered, than the one by Abram 

Games, the eminent poster designer. In masterly fashion 

Mr. Games analysed the causes for what he, and many others, 

regard as faults in the present system of art education. He then 

outlined far-reaching proposals which, if adopted, would go far 
to solve what has become a perplexing problem 

Studio directors are unanimous in complaining that, by and 


irge, the art schools fail to produce young artists equipped to 
sutisfy the needs of the commercial and industrial field to which 
nost of them must look for a livelihood. Art school training, they 
say, tends to lack realism, to be too academic. Consequently, the 
average young artist does not understand, and cannot fulfil, the 
severely practical requirements of commercial art. Nor has he 
been made familiar with the technical processes by which art 
reproduced, and which in themselves impose their 
on the artist 

On the other hand, there may be force in Mr. Games’s conten- 
tion that the rigid specialisation Customary in some of the larger 
studios constitutes a bar to the development of all-round talent. 

The need for action is not, in advertising circles, disputed 
But action by whom? So far it has been nobody's business 

Now Mr. Games has propounded a plan. A national advisory 
body, representing all interested parties, should, he suggests, 
be set up. The standard of teaching, and of teachers, should be 
Arrangements should be made for students to receive 
practical instruction from practising commercial experts. On the 
face of it, an excellent plan, but one impossible to implement 
without the strongest organisational backing 

The Royal College of Art, the Society of Industrial Artists, the 
Advertising Creative Circle, would all, it can be assumed, be 
willing to play their part, but the art studios, whether independent 
or departments of advertising agencies, have, as such no pro- 
fessional organisation. The 1.1.P.A. might be interested in so far 
members are interested, but it cannot claim to 
represent the independent studios 

There Advertising Association, which, having 
sponsored the Brighton Conference, has some responsibility for 
seeing that proposals made there are at least considered. This 
responsibility it would doubtless recognise. No other body is 
so favourably placed to take action on behalf of the whole 
advertising business, and to co-ordinate the efforts of the various 
interests concerned 

Is it too much to suggest that the Association gives a lead? 


work is 


disciplines 


raised 


as its agency 


remains the 


@ Change of subscriber's address: Please inform the publishers three 
clear weeks in advance of the issue for which change of address is to 
take effect, and include presen; address in full as well as new address 


Fashion’s first and final word. 
has the cream of Fashion 
Net sale 
Fashion’s first and final word. 


readership, 
in excess of 50,000 a month. Ne 
Fashion’ 
has the cream of Fashion readership, 
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To-morrow’s Topics 


Government boost for 


advertising films 


A CAMPAIGN to promote 
the distribution of British 
advertising films in world mar- 
kets is to be run by the 
Government Information Ser- 
vices. 

A statement being sent to large 
ndusirial concerns from the 
Board of Trade information divi 
son poimts out that in. most 
countries British trade commis 
sic. ders can provide advice on the 
distribution of films 

Government services overseas 
will help industries by advising 
on the gathering of appropriate 
sudiences for special showings 

Facilities are offered for the 
oficial distribution of approved 
piestige or technical films, some 
times with the use of travelling 
projectors 

Direct advertising films —for 
the hard selling of consumer 
goods to general audiences may 
not be distributed by an official 
agency, but Government com- 
mercial officers will give al] the 
idvice they can 

In addition to this on-the-spot 
service, the Board of Trade 
offers advice on the types of film 
required in different markets 
and latest news of regulations 
governing the importation of 
films into various territories 


~~ oo 


Introduction of one-minute ad 
vertising films is being discussed 
by cinema advertising interests 
and space 
agencies are being 


buyers of some large 
sounded if 
adopted this modification should 
bring many more national adver 
users on to the screen 


National to end 
A—B classifieds 


F°! LOWING the 
ments of display space 
changes by newspapers to meet 
the situation created by the in 
creased newsprint allocation, it 
1% expected that there will be 
developments im the classified ad 
vertisement columns 

One national daily newspaper 
will abolish the A and B system 
for alternating small ads And 
there are rumours from the pro 
vinces of others planning to fol 
low suit 


announce 


will, however 


has 


THE NATIONAL MAGAZINE COMPANY Limireo., 26,380 


GAROSVENOAR 


w.despread move to end a system 
which has made it possible for a 
double quantity of classifieds to 

carried by spitting the run 
ai least, not until even more 
newsprint becomes available 

As far as weekly newspapers 
are concerned, some publishers 
point out that the extra alloca 
tion which has just come into 
efiect is too small to permit any 
variance of the A and B system 
In many cases it gives only one 
extra page a week 

—_— = = 


A top agency 
that there will be sponsored Th 
over the B.BC. network during 
dead” periods (up to 5 p.m. and 
hetween 6 and & p.m.) within two 
voars Treasury pressure will be 
responsible for its introduction, 
he says 


man forecasts 


—~—  ~— 


Caterers plan big 


publicity drive 


JOINT publicity campaign 
is to be run by the British 

Hotels and Restaurants Associa 
ton and the Caterers’ Association 

Aim’ To explain the rising 
costs problem in the industry and 
ts effect on prices and service in 
hotels and restaurants 

In addition to publicity in 
newspapers and magazines, there 
will be an attempt to develop pub- 
le relations Initial plan is to 
brief leaders of the industry with 
information so that the catering 
story may be accurately presented 
it public functions 

Additional measures are being 
prepared to meet the even greater 
difficulties which will arise when 
the full effect is felt of the partial 
abolition of food subsidies 

Tell the public everything will 
be the basis of this publicity 
campaign, which is likely to 
develop along comprehensive 
lines 


~— ee 


There will be widespread reper 
cussions if Glasgow newsagents 
are successful with a campaign 
they have started to urge the local 
authority to introduce licences 

street newspaper sellers and 

e them pay rents for their 
stands The newsagents say they 
are “not out for the total aboli- 
tion of street newspaper trading, 
but they do want “control of it 
by the public authorities 
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INDUSTRIAL ADVERTISING 
must reach Top Management 


because 1. The purchase of industrial plant and equipment entails capital expenditure 


2. Decisions to spend capital rest exclusively with Top Management. 


INDUSTRIAL ADVERTISING 
goes into The Financtal Times 


because I. THE FINANCIAL TIMES, retaining its position as the most complete 
daily source of information for all concerned with capital investment, has since 


the war given increasing emphasis to general industrial and commercial news 


and views. 


2. The value of THE FINANCIAL TIMES to industrial advertisers is a 
consequence of its expanding usefulness to Top Management as a daily refresher 
on business background. 

3. The volume of industrial advertising in the paper has grown as the reader- 


ship among directors and high executives has grown. 


It ts the readership of 
THE FINANCIAL TIMES 


which brings results to the Industrial Advertiser 


SIDNEY HENSCHEL ADVERTISEMENT MANAGER 72 COLEMAN STREET, 
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ADVERTISER'S WEPKLY 


40m 


May 29, 1952 


How modern office equipment can help the 
advertiser with his printing problems 


By Philip F. Dyer, 
EDITOR, BUSINESS 


A large number of magazines had to stop publication for several issues during the London printing 

dispute in 1952. Some, including “Advertiser's Weekly,” managed to maintain continuity with little 

bulletins produced on an office printing machine. There are many applications of these machines to 

advertising and publishing, not least among them being in the direct mail field. This article surveys 
the machines available in Britain and the economics of office printing. 
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“Multlith” has a vacuum 
feed So do two of 
print models All 
are fed by friction All five 
models are operated by electric 
motor powered from the normal 
mains supply 

The metal plates or “masters” 
can reproduce anything that can 
be printed, in one of more 
colours Facsimile typewritten 
material is prepared rapidly and 
simply by inserting the plate into 
» standard typewriter and typing 
directly on to it, artwork, too, can 
be carried out directly on the 
master by pen, pencil or brush 
In both cases, blocks and photo 
graphy are unnecessary If 
printed material and photo- 
graphs are to be used, type has 
to be ind photographs en 
larged or reduced to the correct 
sive before imposing on a 
finished layout The layout is 
then photographed on to the plate 
and the image developed chemic 
ally 


Masters 


From Roughs 

The suppliers of the Rotaprint 
however, maintain typesetting and 
photographic printing depart 
ments which will work from a 
chent’s rough layout and produce 


paper 
the Rota 
other models 


The 
1250, the 


the 


Multilith 
larger of 
two models 
marketed by Ad 
dressograph Multi- 


graph Lid 


a finished 
mounting on 


master ready for 
the client's own 
machine Alternatively, printed 
material may be obtained from 
iD Outside typesetting or print 
ing firm, and the photographic 
equipment purchased § outright 
from the maker or an outside 
firm. One company, J. J. Huber 
Lid., was exhibiting a complete 
range of such equipment, includ 
ing camera, at an overall cost of 
about £200 at the B.LF 


Make- Ready 
Eliminated 


The metal masters are con- 
venient to handle, and take only 
4 matter of seconds to inse 
the machine; the lengthy 
ready normally associated 
printing processes is practically 
chminated. They can be stored 
indefinitely before or after print 
ing. When the master is finally 
discarded, the surface can 
cleaned and the plate used again 
and again 

More recently a paper master, 
the “Duplimat,” has been intro 
duced for use on the “Multilith’ 
for short runs, It is cheaper than 
the metal plate in first 
though it can only be used once 
It has the advantage that i can 
hb. pre-printed by normal letter 
press processes A paper plate 
for use on Rotaprint machines is 
also available 

The quality of reproduction of 
these machines depends larecly 
on the quality of the original 
material. Here improvements in 
other office machines bring their 
contribution Much of the 
material normally sent out by 
direct mail of facsimile 
typewritten material. The advent 
of the electric typewriter has 
enabled the advertiser to obtain 
a consistently high quality of ap 
pearance even with comparatively 
unskilled labour The actua 
stroke of cach character typed is 
controlled electrically, and is in 
dependent of the force exerted 
by the operator so that even the 
most’ inexperienced and ham 
fisted typist will obtain a per 
fectly even line of type 

Even more significant is the 
emergence of the office compos 
ing machine, such as the Vari- 


cost, 


consists 


type and Coxhead DS], supplied 
by Varitype Distributors Ltd 
These machines, operated on the 
same principle as the typewriter, 


Kave's 
duced 


Rotaprint 
this New 
Model in 


Agency 
British 
1951 


intro- 
Office 


will not only give the even im- 
pression of the electric type- 
writer, but have interchangeable 
founts of type that will allow 
different typefaces and sizes of 
type to be used Differential 
spacing between words makes 
possible a vertical register in the 
right hand margin as well as the 
left 

These composing machines are 
now being increasingly used in 
conjunction with offset printing 
machines as a complete printing 
unit. Indeed, during the printing 
stoppage, a number of journals, 
ccluding ADVERTISER'S WEPKLY, 
were able to maintain uninter 
rupted publication 

In bringing printing into the 
office, these machines have also 
brought new tasks for the office 
worker. Electric typewriters can 
be used effectively by any typist 
capable of handling a standard 
manual machine So can the 
more complicated composing 
machine 

How far unskilled 
workers can be used to 


office 
operate 
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r—Don’t have it somewhere !— 
Find it instantly in the 


‘REFERENDUS? 


(Registered Trade Mark) 


FILING FURNITURE 


(incorporating Patent Lift-out drawers) 


i2 MODELS 
to choose from 


Every unit will 
accommodate 
quarto or fools- 
cap files or both. 


Write at once for 
brochure—or better still 
view the whole range in 
our Central London 
showrooms 

"DESIGN 332° 


Patent No 568335 
& patents pending 


RANDALRAK LTD 


THE 
(Dept 


RANDALL 1esi ORGANISATION 


A.W.) 106 VICTORIA STREET, LONDON, S.W.I. Tel. VC 3485 4238 


ANOTHER ENSIGN 


This photograph shows another National 
Advertiser, one of the many on our books, using 
Gensign Railway Clock Sites. Every one in a prom- 
inent “‘eye-catching’’ position. 


A few selected sites on Stations of the Midland 
Region are now available at moderate rates. 


Please write or telephone for details. 
GENERAL SIGNAL 


73 GREAT PETER STREET, LONDON, S.W.! 
Telephone ABBey 5588 (Private Branch Exchonge) 


% Installed at Birmingham New Street Station. 


CLOCK !* 


AND TIME SYSTEMS LTD. 


ADVERTISER'S WEEKLY 


Make the Post 


Dear Sirs, 


About the beginning of this year we purchased a 150T 
Gestetner and at the time there was some doubt whether 
the expenditure of over £50 on such a machine could be 
justified ina shop like ours 


We used the machine primarily for circulars to adver- 
tise our own goods and to pay off the cost of the machine 
we would have to increase our turnover by about £250. If 
we could even hold our own we felt it would be satisfac- 
tory in these times with money getting tighter every 
month. I am very happy to be able to tell you that we re- 
covered the cost of the machine inthe first four sonths 
The first two months showed an increase of £343 but we 
had to make some allowance for increases in prices. The 
great advantage in having the means to put out a circu- 
lar efficiently and quickly is when something new comes 
into stock. Instead of the stock lying on the shelves or 
in the window we can tell our customers about it and can 
in a month get anything new started and provided the 
article is good the sales continue. 


In addition to our own circulars we have helped to 
start four new businesses. In every case the response 
to our circulars was astoundingly quick and all four 
have been exceptionally busy from the first day. 


Many of the travellers who call on us for orders 
have enquired why orders have increased and when told 
have reported our methods to their chiefs. We have had 
many interesting talks about it and we always say that 
if aciroular won't bring in results nothing will. With 
our Gestetner we feel that we have the power to reach 
into the homes of the people in our district and we can 
stir them up whenever we like. 


Yours faithfully, 
(sgd.) J. 0. Skinner 
Text of a letter sent to us 


recently by one of our 
customers. 


Write to Gestetner Lid., Aldwych 
House, W.C.2, for your free copy 
of Making the Post Pay.” 


£4) 


WORLD'S 
DUPLICATOR SPECIALISTS 


THE LEADING 
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ADVERTISER'S WEEKLY 


The Small 

Offset-Litho 

Machine meets 
eeds 


FOR DIRECT MAIL 
ADVERTISING 


FOR QUICK REPRINTS 


FOR SHORT RUN 
INTERNAL FORMS 


FOR PERFECT 
DUPLICATING 


FOR THE 101 SMALLER 
PRINT JOBS IN THE OFFICE 


Industrial offices, advertising agencies, 
publishers’and printers are finding in the 
small offset litho machine a plant of 
increasing importance to their business, and the outstanding example 
of this type of equipment is the British made Rotaprint manufactured 
by Kaye's Rotaprint Agency Ltd., of Honeypot Lane, London, N.W.9 
Here is an offset litho machine of smal! compass, designed for simple 
operation and capable of producing work of excellent standard with 
remarkable savings in time and cost 
Typescript, rulings, drawings or photographs in black and white 
or colours, are readily reproduced on a full range of papers or light 
card. Utilising thin, easily filed plates, the machine can be switched 
from one job to another in a matter of minutes. The convenience 
is outstanding 
Rotaprint is available in a small model for the smaller office and 
a larger model for the bigger user and printer—or an ‘‘in-between’ 
size if required. Investigate for yourself what Rotaprint can do by 
sending for an interesting range of specimen work with full particulars 
of the machines—entirely without obligation For convenience, 


use the enquiry voucher below 


KAYE’S 
HONEYPOT LANE, LONDON, N.W.9. Tel. Colindale 8822 (12 lines) 


The full name—KAYE’S Rotaprint Ltd., is 
important, for it is a guarantee that you are 
dealing with a genuine all-British organ- 
isation of 25 years standing, having the 
technical qualifications and manufacturing 
resources necessary to provide consistent 
long-term service. 


VOUCHER 


Please send without obligation 
trevlars of the all-British 
at with a free portfolio of 

work to the address 
govern the attached business 
letter-Deading 


For the fullest information about 
Rotaprint 
woucher 

and post to Kaye's Rotaprint Led 


London, NW? 


merely pin this 


to ¥ etter-heading 


Honeypot Lane 
8! 


410 


Modern office equipment—( ontinued 


offset litho machines is a 
debatable question The 
suppliers of both Rotaprint and 
Multilith nachines w inder 
take to train a customer's staff to 
operate the machines they supply 
and the operat trained by 
them will certainly turn out a 
good job Simple jobs, such 
facsumile typewritten materia 
monochrome line drawir 
be carried out perfectly 
normal office staff after 
training course Complicated 
four-colour work, with fine regis 
a” obviously demand a 
considerable amount of experi 
ence from the operator 


Dehate 
Unreal 


Printing t 


the 


more 


rs 


tration 


ade representatives 
t ave . aimed that we rk 
can only be turned out by trained 
thographic printers. The debate 
little unreal, howeve 
amount of high-qua 
might demand tr 
this calrbre only a f 
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which quality of reproduction is 
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of cost 
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general answer on the 
of the comparative cost 
the office mach 1 
constantly forty hours a 
the unit cost the matena 
duced is far cheaper than 
similar material produced by 
an outside printer But there 
are few commercial fir in @ 
position to use sufficient printed 
naterial to keep a machine going 
at this rate, even when office 
Stationery, internal f and 
dockets, and other are 
added to the circulars, catalogues 
and other material t 
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a‘l that more and more finms are 
installing these machines, cheer- 
fully shouldering the burden of 
slightly higher costs and feeling 
themselves fully recompensed for 
their outlay by the greater con- 
venience of having a machine on 
their own premises that wil! give 
them delivery of the material 
they want, when want it 

The office offset litho machine 
certainly the most important 
development in the reproduction 
field, but it by no means the 
only one, There are, for instance, 
small letterpress printing 
machines such as the “Grapho- 
type” of Addressograph-Multi- 
gtaph Ltd. and the Adana of 
Adana Printing Machines Ltd; 
these call for typesetting by hand, 
ind tend to demand 
greater skill and labour cost than 
the offset machines In recent 
months, too, there has been a 
minor boom in photo-copying 
equipment, three new machines, 
the Ozarapid (Ozalid Co., Ltd), 
the Remflex (Remington Rand 
Lid.), and the Copyfix (Lawes, 
Rabjohns Ltd), were introduced 
tor the first time at the Business 
Efficiency Exhibition in February 


ney 
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is 


therefore 


Improved 
Wax Stencilling 


Finally, the marked improve- 
ment in quality of performance 
of wax stencil duplicators must 
also be taken into account. So, 
must their added range 
Photographs and even half-tones 
can now be reproduced either 
chemically, by the Gestaprint 
process of Gestetner «Ltd. or 
mechanically by the electfonic 
stencil-cutting machine of Roneo 
td 


too 


All 
to look 
them, 
by 
litho 


in all, the printer will have 
his laurels. Many of 
indeed. are already doing 
nstalling these small off- 
machines themselves 
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Advertiser's Weekly 


NEWS BULLETIN 
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Office printing 
came to the rescue 
during the print 
stoppage in 1950 
This the front 
cover of a 

Bulletin pro 
duced to maintain 
continuity of con 
tact with 


is 


readers 
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ADVERTISER'S WEEKLY 


IN THE HATTON GARDEN WORKSHOP of a scientific instrument 
maker, in 1895, strange new pictures were thrown on a 
magic lantern screen—pictures that moved. 
What may have seemed merely an intriguing novelty to the 
admiring witnesses was, in fact, the first commercially 
practicable film projector to be made in this 
country —the Theatrograph. Its inventor was 
Robert W. Paul, one of the purposeful men who aa 
made the 1890°s a period of promise unique in our history. 
Another was Albert E. Reed, who that same year began to 
make super-calendered newsprint and other printing 


Pioneers in modern paper technology 


papers at Tovil, near Maidstone, having converted 


an almost derelict straw mill acquired the previous year. 
Expanding his paper-making business with the 
energy and enterprise so typical of the times, he founded 
one of the largest paper-making organisations in the 

a2 a 


world. For to-day the four mills of the Reed Paper Group, 
2 °° with its unrivalled technical experience and resources, 
fr 6* produce more than a quarter of a million tons of 


paper a year—newsprint, printings, Reed's famous 


ALBERT F 


¥ ‘ ' RK MILLS Ltp 


ts e git Raceline Aylesford Kraft and other kinds of wrapping papers. 


Head Office: 103 Piccadilly London W.1 
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ADVERTISER'S WEPKLY 


PENCIL DISPLAY CASE 
and DISPENSER 


Deplepg 17 grades of Pencits 
winer at 


Con 
rear holding ample stack 
Low'y accesible §=©—Designed and Manw 


foc tured by Morey 


MOREY (BARNET) LTD 


Morers of Display Ards ond Ovspensers 
BARNET - HERTS - Telephone » BARNET 3222 


Ip the product involves... . 


Predaction 
Precessiog 
Testiag 
fespecting 
F\iatehiag 


METALLURGIA 


must 


of ferrous or 
non-ferrous 
metals 


CARAT TOUR ADVERTISING MESSAGE 

—_aS ee -—< 
31 KING STREET WEST. MANCHESTER 3 
eeoeoeo sreeer +Onoon wer 


-— 


THE KENNEDY PRESS LTO. 
4Oncon OFrice Lal 


A New, Ouick SERVICE 


Two ementials to every user of Multilich and Rotaprint Machines 
are (1) Rapid reliable service and (2) connerent high quality. Both are 
features of business upon which The Strand Lithograph Co have 
Dulll up customer satisfaction You are invited to contact the address 
below Terminus 2691-—-where you will receive courteous and immediate 
stienuon 

“ALLAN” SERVICE 

Many concerns find the Strand comprehensive service invaluable 
Simply supply the basic data then the Company handles the job from 
idea Ww Gnished plate ready for your machine 


THE STRAND LITHOGRAPHIC CO. LTD. 


157 FA oN AD. LC » EC1. Telephone Terminus 269! (4 lines) 
—“"Kathbone 14) 


CLELAND | 
PACKAGING) 


“COTINEX” | 


Cartons, outers and duplay pieces made (SA REGISTERED NAME 
to order, in immaculate style and in the 
best traditions of Industrial Design — 

wanes ons Waa one of the roll-coated 
WM. W. CLELAND LTD 
STAPLE HOUSE, HOLbern 252! 


CHANCERY LANE, W C2 & BELFAST 


printing papers produced by 


| BOWATERS 
1 


| When used in advertising, 


Giants? | mtn 


material 
Photographic enlar ‘ 
the sory more effectively than words 
Ask for details. 
Autotype, Srownlow Ra, WA} Ealing 269! 
1 a 


AUTOTYPE % - course 


or editorial 
uld be 


it she 


featured thus 


COTINEX” 
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The one book that must 
not be mislaid 


YHE “Blue Book” for 1952 

is on sale. This, for the 
advertising, publishing and 
associated businesses is good 
news. For Advertiser's Annual 
remains the only reference 
book of its kind, and as such 
is an absolute essential 

What a clamour there is when 
the office copy is mislaid! (There 
should, of course, be more than 
one.) How the editor is nearly 
driven crazy by telephone callers 
asking him when the next issue ts 
due. He asserts that but for tue 
tume he takes answering such 
inquiries the Annual would 
appear several weeks earlier cach 
year—though that must be taken 
with a grain of salt. But it all goes 
to show! 

There must, I suppose, be some 
readers of Apvertrser s WEEKLY 
who do not take the Annual 
They are doubtless among the 
people who ring me up and ask 
me to give them facts about this 
and that which the Annual could 
supply if they would only consult 
it’ The loss is theirs, as well as 
mine. But they must be few 


They Swear 
And Forget 


Many more, I suspect, take 
the Annual and swear by it but 
forget to look at it when a query 
They may not even realise 
wealth of information .t 
Let me remind them 
are, of course, data 

British publications, 
advertising agencies, advertise 
ment representatives. There is a 
fat section listing national adver 
tisers, with their products, adver 
tising managers, and agencies 
There are sections devoted to 
film and screen publicity, to out 
door advertising, to commercial 
art, to printers and printing ink 
makers, tO process engravers, to 
display and exhibitions, to ad 
vertising novelties, and to much 
else. Organised advertising and 
publishing is covered by a section 
which includes the growing num 
ber of advertising clubs 

In addition—and in these days 
when all advertisers are urged 
to export it is particularly valu 
able—there is an “Empire Mar- 
ket Annual” (should it not be 
“Commonwealth.” Mr. Editor?) 
of about 140 pages, in which are 
listed the newspapers and 
periodicals of the 
Dominions and Colonies 
ing India and Pakistan 


arises 
what a 
contains 
There 
about all 


Advertiser's Annual (Business Publica 
180 «Fleet Street. London 


0s post free.) 


By the Editor, 


Avvertisen’s Weeary 


each are given the data advertisers 
are likely to need when working 
out media schedules 

This is followed by an equally 
helpful list of foreign publica 
tions with London offices. Sup 
pose you were asked to find out, 
within half an hour, the advertis 
ing rates for Il Quwuotidiano 
Eritreo You would probably 
never have heard of it And 
there would be no time to write 
to Eritrea, even if you knew how 
to address the envelope. The 
Annual would give you the ad 
dress of London representatives 
only too pleased to give you in- 
formation and rates over the 
phone 

The “Blue Book, 
changes with the 
changes for the better. This year 
the general layout has been 
cleaned up, spacing is more 
generous, headings are in bolder 
face, and type size in some se 
tions has been increased. All this 
makes for better legibility 

Advertisements are numerous, 
as always, and include several at- 
tractively presented in full 
colour There is again a fore- 
word by Sir Miles Thomas 

If, speaking as one editor to 
another, I could suggest one im- 
provement that would help me 
ia my role as a user of the 
Annual, it would be greater 
sectionalisation 1 should like, 
for example, to see the advertis- 
ing clubs listed as a sub-section 
of the main section for advertis- 
ing organisations, and to see 
new sections instituted for direct 
mail, public relations, and other 
specialised businesses now 
covered by the section headed 
“Specialised Advertising 
Agencies.” Many of the firms 
here listed are not, in fact, adver- 
tising agencies at all 


‘! Would Be 
A Lost Soul’ 


But this is not a serious com 
plaint Advertisers Annual is 
consulted in my office, as I am 
sure it is in many hundreds of 
others, almost every minute of 
the day, and it very seldom fails 
Without it, I should be a lost 
soul wandering forlorn m a 
wilderness of ignorance For 
few of us have encyclopedic 
memories for facts and figures 
all we claim, if we are au fait 
with our business, is to know 
where to find them, and to find 
them quickly. To provide, for 
advertising, such a source of facts 
is the function of Advertiser's 
4nnual, and one it performs 
supremely well 


of course, 
times, and 
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Where is 
Charles 
Street 2 


It’s where we have found 

bigger and better accom- 

. modation to enable us to 

produce more designs, and consequently more display material. 


ON THE 


ist JUNE 1952 we move to 
49 CHARLES STREET 


BERKELEY SQUARE, LONDON, w.i 


Determination to specialise in Point of With present day buying resistance, Point 
Sale Advertising has, in a remarkably short of Sale aids are increasingly important. The 
time, earned us a reputation for producing standard of production at a competitive 
really original and novel ideas that have price is reflected by the many leading 
genuinely helped to increase sales. National Advertisers who use our services. 


For SHOWCARDS - CUTOUTS -: CARTONS.... phone 


ABBEY DISPLAY 


COMPANY LIMITED 


GROSVENOR 8321 (Private branch exchange) ; tT 


Specialists in Point of Sale Advertising 
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ADVERTISER'S WEEKLY 


Aspective Dates 
June llth lnterest will be 
concentrated on the movwe- 
ments of spheroidal objects 
at Parsons Green, 

June ith You can safely 
indulge in conviviality within 
the benevolent aphere of influ- 
ence. The C het BR 


New 
appropriations 


embracing trade advertising aimed 
at plumbers, heating and ventilating 


engineers, sanitary engineers and — 


buliders etc. should certainly include 
the foremost technical and trade 
Journal 


“THE PLUMBER 
& JOURNAL of HEATING” 


32 Finsbury Square, London, E.C.2 
eS te 


ish advertisers anxious to 
Increase their trade with 
Denmark should investigatethe 
possibilities of EXSTRABLADET. 
the largest Evening Dally. Pub- 
lished by Politiken, Denmark's 
famous Morning Nationa! News- 
paper, it still offers adequate 
Prace facilities. Full details from 


CRANE-DEBENHAM LTD. 
69, FLEET STREET LONDON EC 4 
‘ teal 2801 


are favourably indicated. 
June ITth Three - sided 
aspect of sporting endeavours 
in the ascendant —notably at 
St. George's Hill. 


+ * * 
PROGNOSTICATIONS 
The month starts slowly but 
unexpected fortune is round 
the corner if opportunities 
are taken. You willfhave to 
fight your reluctance to 
accept outside help. But if 
you keep your future pros- 
pects in mind and turn your 
advertising over to Glovers* 
you will be able to relax and 
reap the benefits of your 

sagacity. 
* 
GLOVERS is a flourishing ' 
middie-sized agency handling : 
every branch of modern adver- 
tising, but porticularly strong 
where a middleweight appro- 
Priation has a heavyweight job 
to do. If your appropriation is 
in the ‘teens of thousands, or 
upword, write for full details of . 
this up-and-coming firm. 


GLOVERS ADVERTISING LTD 
WO Bouverie St., E.C.4 
CEN 2892 (6 lines) 
ALSO AT MARK LANE, BRISTOL | | 
(Tet: 254833 lines) Pas a 


DISPLAYS 
EXHIBITION STANDS 


MERCURY 


DISPLAYS LTD. 


245 VAUXHALL BRIDGE ROAD 
VicTOmA - SW. - TEL WiC ovi2-3 


FOR LITHO 
CARTONS 


& WATTS LTD. | 
2-4 Epworth $1.,L0NBO8, 02 


—_ 
monere 


POSTERS 


VICHETS SHOWCAROS & OlEPLATS 
HANOWRITTENM C8 SHE SCREEHEO 


’ 

Buyers’ Cramp? 
The right sales lerters, read by the 
right people, wil! revitalise your sales 
into new activity. And | can do it for 
you! 


| PIPE, 17 PEAR CLOSE.NW.9 COL 5366 


for Successful Marketing by Post 
<<? <1--1 <2 8 - 8-2 <8 


FORD 
BELIEVE 


Brian Hilton spotlights a 
firm which has just start- 
ed its third house organ 


7HILE some boards of 
directors refuse to have 
house organs and sneer at their 
chit-chat, other boards with 
experience of house organs 
multiply them. Ford have just 
added another, Ford Family, 
a monthly feature magazine, to 
supplement the work of Ford 
Works News now a weekly 
newspaper. They also publish, 
of course, Ford Times, a con- 
sumer journal with a price on 
it. 
Ford Family is a brilliant job 
Its style is that of a popular 
magazine slanted to a purpose. 
Printing, too, is better than in 
most popular magazines —which 
cannot afford heavy art paper and 
excellent letterpress for their 
much bigger circulations The 
cover carries a full colour photo 
graph (under a rather untidy 
heading) and the centre spread 
has four excellent colour photo- 
graphs of scenes at the Ford 
works 
There is, of course, a Message 
From The Chairman, and an in- 
troduction to Ford Family. The 
opening article—and this is a 
clever bit of editing—is a light 
article by Patrick Campbell, the 
Lilliput and Sunday Dispatch 
humorist, on a visit to the works 
lt was sound policy to start the 
first issue with a smile. Then 
there is the family story of a 
Ford employee Two more 
general articles-—-Inside Broad- 
casting House and Old Essex 
Inns—space out the next Ford 
article, The Family Seat, which 
describes the main departments 
of the works. Stanley Matthews 
tells what it’s like to play in a 
Cup Final, and a Frenchman on 
a course at Dagenham relates the 
events of an average day in his 
life at Poissy, where he works in 
the Ford French plant. Two 
pages are devoted to a children’s 
section, three to women's in- 
terests, two to films, one to a 


EXHIBITION STANDS AND 
DISPLAYS OF QUALITY 


T. ROBINSON 

STUDIOS, LINITED 

72a Plough Rd., Battersea, S.W.II 
Tel Nos. Battersec S300 & 4886 


HARROW 
BILLPOSTING 
COMPANY 


37 SPRING STREET w.2. 
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Front cover of Ford's new feature 
magazine. 


competition quiz and one to pets. 
Brazil is the first country in a 
series “Where Our Products Go.” 

There is the Ford recipe for a 
works feature magazine. There 
is not much about Ford and 
that is objectively written. Is such 
a magazine worth while? If it 
helps the workers to live a fuller 
life and stimulates their interest 
in their work it certainly is. 


THAT BRIGHT, and often saucy, 
journal Perkins News (FP. Perkins, 
Ltd., Peterborough), plunges into 
fantasy with its spring issue. 
Front cover shows a child shar- 
ing her picture book with a pet 
lamb, page two has a two colour 
photograph of a farmyard made 
up of models, page three carries 
a striking scraperboard of semi- 
nude girls at play among spring 
flowers, the centre spread shows 
a half-tone maiden reclining in 
a scraperboard meadow, and 
there are snappy = sketches 
throughout the issue. 

Perkins News is never dull. It 
is one of the journals one always 
looks at, however big the pile of 
magazines waiting to be read. 
But it is not frivolous. The eye- 
stoppers achieve their purpose; 
the eye stops long enough to read 
the serious paragraphs 

This editing technique is ex- 
tremely interesting and worth 
study. For all its apparent light- 
heartedness this journal sets out 
to do a practical job of work 
The editor reckons, rightly, that 
it his readers know that in every 
issue they will find something 
beautiful and something spiced 
they will indeed look at every 
issue 

? . > 


ArgtHur Wrison, formerly 
editor of the Cable & Wireless 
Journal Zodiac. went out to 
Mufulird. Northern Rhodesia, 
just before Christmas to start a 


| Magazine for Mufulird Copper 


Mines. Ltd. He now sends me 
the first issue of Mufulird Maga- 
tine. The introduction includes 
words of welcome not only from 
the general manager. but also 
from the chairman of the Mine 
Workers’ Union. and the chair- 
man of the staff association 
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COMPANY MEETING 


DAILY NEWS LIM 


An Important Transitional Period 


Mr. L. J. Cadbury on Enterprise of “ News Chronicle” 


The Annual General Mecting 
of The Daily News Limited (pro 
priectors of the News Chronicle 
and the Srar), was held on May 
21 im London 

Mr. L. J. Cadbury, the chair- 
man, said 

Though it occurred after the 
end of the 1950 financial year, the 
increase in price of the national 
ld. Press to 14d was mentioned 
at our Jast annual general meet 
ing. As was to be expected. it 
was followed by a falling off in 
sales which affected both the 
News Chronicle and the Star 

The News Chronicle average 
Sale for 1951 was 1,470,000 
copies, which showed a loss of 
S$ per cent on the previous year 

The Star average sales for 1951 
at 1,193,000 showed a loss of 
only 3-5 per cent, which is sub- 
stantially less than the decline 
in the demand for periodical 
newspapers where losses, in some 
instances, of over 20 per cent 
have been experienced 

The increase to 14d. was forced 
on us by the continuous rise in 
our costs, and the higher price 
of newsprint alone absorbed the 
greater part of the total addi- 
tional revenue from sales at lid 
While newsprint has been the 
main cause of our rising ex- 
penses, almost everything else 
has gone up as well, including 
substantial increases in the cost 
of carriage, wages, and salaries. 
An agreement negotiated at the 
end of last year raised our wage 
till by £120,000 per annum, and 
as the remuneration of most of 
our staff is now linked with the 
cost-of-living index a further 
£40,000 was automatically added 
on May |} 


Newsprint Supply and Price 

We have been paying £66 a ton 
for our paper, compared with 
£32 at the beginning of 1950 and 
£10 pre-war. The price of paper 
we now have every reason to 
believe is past its peak. The first 
break came recently from Scan- 
dinavia, where supplies for July 
to December have been agreed at 
£50 a ton. But this covers only a 
small proportion of our supply, 
the bulk of which still comes 
from home mills at a price of 
just over £63 Indications are 
that newsprint will be more 
plentiful, but unless the price ‘s 
substantially reduced it may not 
he possible to take up the addi- 
tional supplies. Nevertheless, it 


CONTINUOUS RISE IN COSTS 


intention to make the 
fullest use we can of the addi- 
tional newsprint by way of in- 
creased sizes, to run as many 8 
Page papers as possible, and to 
endeavour to give our readers the 
best service of news and features 

It is ironical that at the very 
moment when there is a prospect 
of more newsprint its excessively 
high price should hamper us in 
increasing the size of Our papers. 

The increase to Hid. has, how 
ever, had one merit It has 
allowed advertising rates to 
remain unchanged in a period of 
rapidly increasing costs. 


Growing Fleet Street Competition 

For newspapers, as for s0 many 
other commodities, the past 12 
months have marked an impor- 
tant transitional period. There 
have been several signs of an 
awakening tempo, together with 
a realisation that the long, com- 
fortable years of controls, restric- 
tions, and insulated sales are 
coming to an end. There is cer- 
tainly more competition in Fleet 
Street to-day than at any time 
since the war. As newsprint sup- 
plies become more plentiful (and 
we hope cheaper as well) these 
tendencies will become more pro- 
nounced, and I believe they will 
exert a thoroughly healthy influ- 
ence on the entire British press. 

No one, of course, desires a 
return to the wasteful practices 
of the circulation war during the 
thirties —that is a remote contin- 
gency in any case—but the climate 
in Fleet Street over the past 
decade has more often been 
enervating than bracing. That is 
ne climate for free and healthy 
journalism, and the change will 
do no harm. 

Nevertheless the immediate 
economic conditions with which 
the Press as a whole is confronted 
co not make its task an easy one 
We are faced with conditions 
which may well require consider- 
able qualities of imagination and 
flexibility in both the managerial 
and editorial direction of publish- 
ing enterprises. After a period of 
comparative immobility this wil! 
not be easy. On the managerial 
side production costs have risen 
steadily and rapidly. Economies, 
which could be obtained through 
a more efficient use of men and 
machinery, are not easily accepted 
under conditions of full employ- 
ment 

If the price of newsprint falls 


is our 


to an extent that will allow larger 
Papers, some interesting editorial 
problems will arise. It is realised 
that the mass readership of the 
popular national dailies will not 
accept an automatic return to the 
kind of newspaper we were ac 
customed to before the war. The 
newspaper public has grown to 
like the short and lively style of 
news presentation which was 
forced on the British Press as a 
result of wartime restrictions. A 
new technique, aiming somewhere 
between the amplitude of the 
inter-war period, and the austeri- 
ties of recent years, will have to 
he found. It will have to take 
account of many changes: the 
urproved level of education, the 
closer and more immediate im 
pact of cconomics and foreign 
affairs on the ordinary citizen, 
the advent of television, and so 
on 

“News Chronicte’s” Editorial 

Ideal 

In both the News Chronicle 
and the Star much thought is 
being given to these problems 
Already certain changes im regard 
to the use of typography have been 
put into effect in the News 
Chronicle, and other changes of 
layout and presentation will 
shortly follow 

During the past year the News 
Chronicle's reputation for fair- 
ness and objectivity in its political 
reporting has been maintained 
and widely recognised. You may 
have seen advertisements of the 
paper which carry the message 
“You get things Srraight in the 
News Chronicle.” That is some- 
thing more than a slogan. It is 
an ideal which is the aim of 
every member of the paper's 
cditorial staff 

It has been reflected in many 
of its features. Among the most 
notable of these was the Great 
Debate, during the General 
Election campaign, when the 
columns of the paper were 
opened to the leaders of the three 
parties 

During the past year too the 
News Chrdénicle has maintained 
iis reputation for complete in 
dependence. In these days when 
political partisanship is growing 
more bitter and the country 
seems almost equally divided 
between Labour and Conserva 
tives it is more than ever impor- 
tant that 
national tied to 


newspaper not 


there should exist a. 


ADVERTISER'S WEEKLY 


ITED 


and “ Star” 


any political party, Our aim is 
to present our readers with a fair 
objective picture of the great 
issues of the hour and to sustain 
what we believe to be the 
national interest 


Reasons for “The Star's” Success 


Of the London evening news 
papers the enterprise of the Star 
has heen outstanding, and this 1s 
no doubt the reason for its re 
markable buoyancy of circula 
tion in spite of the rise in price 
to lid 

Popular and pulling features 
included “Defence of London in 
Atomic Warfare” by General Sir 
Frederick Pile; “Elizabeth and 
Philip”; “The Battle of Britain” 
by Air Chief Marshal Lord 
Dowding, “A Woman in Russia” 
by Lady Kelly; and the “Nuffield 
Success Story.” 

Prior to these there had been 
“The Churchill Story.” and this 
week the Star began the publica 
tion of Mr. Clement Attlee’s 
autobiography which he has 
written specially for our evening 
m™m wspaper. 


“Background to the News” 


One new activity during the 
year is worthy of mention at this 
point The News Chronicle 
“Background to the News” book 
lets, which began publication last 
year, have proved an outstanding 
success. A high proportion of 
secondary and grammar schools 
throughout the country now sub 
scribe to them. It is our aim to 
make them topical, informative. 
and, of course, objective. One 
which attracted particular notice 
was “The Press.” It traced the 
historic background of the lead- 
ing British newspapers, gave 
facts about ownership end circu- 
letions and summarised the Royal 
Commission “The Jet Age,” 
published on May 2—the day on 
which the Comet airliner inaugu- 
rated the first passenger jet ser- 
vice to South Africa—was a good 
example of the series’ topicality 

The Gallup Poll remains one 
of the features of the News 
Chronicle most eagerly looked 
for. It earned enhanced prestige 
in the General Election of 
October last year, when it fore- 
cast the outcome of a closely 
contested race within a fraction 
of the percentage of votes actu- 
ally cast. 

The report was adopted 
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rye career of A. H. Melsaac Promotion for A. H. 
‘ at 


. 
1 in — , ° 
cast im Ome respect Mcisaac: Initiative, 
remarkable. Although he has held l. 4 © ai Toten plus advertising spell 
od many important positior 4 
bead enany bags alone, success for A. Thomas, 
; ‘ f Ly 4 sp vcr r mes ‘ 
director of rgus Press. he has y peace 7 oe 
rs oO hef- 
nonths ago he joined Argus, for rocer’s shop after the war, } j “e ‘ 
whose journal hotoplay newdent omas saw an advertisement fie ds: ee—its a 
y —— s had made a film ly changed his wheas 3 boy!: Ad. men and 
rT: nore tha mched him on the job of 
London uting American magazines charity. 
He as fied advertwements im Business 
Regent wher trade journals and local 
spapers brought such good CT 
results that a turnover of £25,000 By CONTA 
o and he , was achieved in the first year 
ouncil o ¢ Publicity lub of This resulted in inquiries for some 
London of the books that were advertised “proved a fortunate acquisition to 
n the U.S. magazines. Mr. Thomas Shefficlds, had mellowed them and 


bh 


ith the , 
oa an , that * * * about mailing business men had led them in the nght direction 


A come : RECENTLY seated ‘tus a 1 book list on all sorts of subjects 
mak Wiicer of the We a“ chehioe Sm i nes am te ans * * * 
would ot base Mids Aacccition & A. a —— . _ > Rn bevdlmmny 
AtLthim = Upton, advertising manager, Cuxson, hooks. and vice versa. GEE ADVERTISING'S female line 
mo men is Gerrard & Co., Lid If any adver Thomas & Co. consists of m aaaie Onis ° 
people propose—as a change self, three full-time assistants 3 . nd ac- 
, ting the target metaphoric 1 few part-time workers. The com - - 
ng .¥ years y » try to hat it literally during pany'’s advertisements are designed 
tram ee »'t (June a, 5) by Good Publicity Co., of Colwyn 
at sley t pion wi ~ glad if 
they will seek h m out at Hut A.16 -_ daughter Sally 
oe a . Ann on De- 
. . . cember 6 
AT THE centenary luncheon of has at last 
advertiooment AS AN cxample of what initiative Sheffields Lid., Birmingham, briefly been broken 
Midland group plus advertising, can achieve I com reported last week, the Lord Mayor Leeds mana- 
rlisement man mend the story of A. Thomas, of Alderman Bowen, who took office ger Joe 
lof weict the ol. as recounted in the Junc only the day *, raised a big Wayne's wile, 
Findon. sow 7 of Business. The Journal Of laugh with a st about another Vivian, gave 
of Competitors ment In Industry It tells guest of honour birth to a son 
In February 1939 he f f young man A man seeking to insure his life the other day 
a sietaon's on Pitan Past , . and direct usked to state in his proposal How do | make a boy baby look 
adv nt manager, remaining erusing. a magazine and the cause of his father’s death. As different from a girl baby plain- 
with during the war years bor business whose turn father had been hanged for tively asks artist Harry Richardson 
until. in July 1947. he went to ove runs well into five figures 
Younger's Publicity Service as direc annually * * * 


wv of national sales Some 18 Having sunk his savings 


never appled 
fo 


long 


execu 


a a A RECENT concert at Eastbourne 's 
—— : ea 23 ; Grand Hotel in aid of Dr. Barnado’s 
; 4 > Homes, was very much an advertis- 
; ie ing and publishing affair. 

, ‘ j 4 Concert pianist Nina Milkina, 
ADVERTISING MANAGER'S CORNER BS who gave her services for the even- 
2 ing. ws the wife of Alastair Sedg- 
eye ‘ 5 wick, Toni advertising manager 
“ae c : She is also sister-in-law of Punch 
oy >) ; advertising manager, John Ver- 
m Ld if rm We rm | ae a; es rinder, who, with his wife, was 
¢ - a ' « ° " trae : responsible for the idea to hold the 
concert The Verrinders live at 

Sorry to intrude when you're so busy. We can see | iS a Eastbourne 
The programmes were printed, and 
vw ‘re » the neck in it. What with he of | , the cost defrayed, by H. Parry 
that you're up to the neck 1 t wit lf of | Ss Tt  oleke ax 
other Eastbourne resident, and the 
ri { Sheffields Lid. managing director of Caterer and 
» . » | me wean © Teas bh seork€ ~—s Hotel Keeper, R. H. Rockliff, also 
both of the office pumiors taken away by the call-up, T. Mills listens on Gesthanmion. Gave @ So-aeiaes 


cheque. The concert raised £225. 


your staff ill and most of the others on holiday; Sir Patrick Hannon responding to 


. . ‘Ip » > we 
and your only real help doing his Z course, we can siaaiice ih Metee gies aentuaiia. 


ing After pondering the problem, _ o = 
he wrote on the form My father z 
. e was attending an important func- HEADING for New York 
all that, when you're already doing three men’s work, tion as principal guest when the paints West" is _Lisel 
platform collapsed and he was Pritchard, Wood & Partners. 
the Old Man has had the gall to dump Advertising killed has no definite plans for her two 
* Shefficlds. needless to say, have years’ visit but hopes to represent 
on you as well. But there’s a way out. Why don't no such skeleton in their cupboard, English firms and agencies. 
. They would be only too proud to 
you take the weight off your shoulders by getting relate their history, but Frank Wiley 


director and secretary, told me that 
Harris to cook up some bright ideas to help you nearly all their records were WEEKS WISECRACK 
. | destroved in a biuz Founder of 
out on the Advertising side’? Well, why don’t you ? the firm, it is believed, was Mrs 
e | Sheffield desenibed by George ~ 
Mills as “Florric, an Amazon of 
— ° character who was suc 
distinctive showcards, clever cut - outs. by . nor ton, Wiliam Leman 
| Sheffield. under whom Sheffields 
| were incorporated in 1890 
Lad A be Fe ‘ © To-day the firm controls about 
2,000 poster sites, and enjoys a 
standing to which warm tribute wz 
THE FIRM WITH EXPERIENCE | paid at the luncheon, both by the ' 
A ATISING LIMITED, 29.30 KINGLY STREET. LONDON, W.! | Lord Mayor and by Sir Ernest 
eos almatai _— Tes REG 3295-6 Canning, a former holder of that “If you want a slogan for 
office. George Mills also spoke 1 Father's Day why not 
| the highest terms of Sir Patrick ow > > 4 
| Hannon, who, as chairman, had Viva Ze Pater”?” 


see that you've got your hands full. And on top of 
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Readership een 


Readers who entered an editorial competition have given these vital facts about themselves 


837% 39 %| 13% 


ARE OVER 21 ARE 21—25 ARE MARRIED 


81, | 4°88 


OF MARRIED READERS HAVE CHILDREN PEOPLE READ EACH COPY 


‘True Stor ny 


MAGAGING 


COMBINED SALES 437,239 (ABC) JULY-—DEC i951 


£200 PER PAGE + 9/Id. PER PAGE PER THOUSAND 


(A similar research into TRUE ROMANCES readership is in hand) 


For full details of the TRUE STORY research and spaces available ask A. H. Mclsaac, Advertisement Director 


ARGUS PRESS LIMITED - 8/10 TEMPLE AVENVE - LONDON EC4 - CENTRAL 3514 
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Shaving Soap Ads. 


In Women’s Press 


tollowing a 
ustomers from 
overed that a 


survey 


large 
women buy shaving 
parations for th 

IMpPaign » 
odet preparations m 
than half the 
and Oxtober will 
womens magazines 
on «6 that many 


wrves 
magazines will ala 
«= marketed by 


won 


(soya 


ePer t eee 
ee ame Pane 


One of the Velvet 


among 
which . it 
percentage of 
and toilet pr 
men folk 
run for ¢ 
which 
Appropriation hetweer 
be spent im 
Another 
men 
magazines at home 
» be used. Corvette k 
Men 5 Divs 
Agents Greenty's L 


iicaen=. 
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retad 


dis 


was 


ACCOUNTS MOVING 


a mew 
orvett 
manne 


(Ca 
read the: 
Nationa! 


Society acoount for 


able 
( Pritchard 
Partners Lid. will 
responsible for 


Cam 
avai) 


Wood A 


continue to be 
the Society's 


advertising unti) the end of this 


Smiths’ 


* . 
Advertising Agency 


Lid. 


have been appointed agents for New 


Look Products 


The schedule in 


cludes Radio Times and media con 


nected with television 
. * 
Auger & Turner 
handle advertising 
Trading Co., Lid 


Lad. 
for 
makers and dis- 


are wo 
Melindon 


tributors of furnishing fabrics and 


household textiles 
and women's journals 
. > 


RADIO CAMPAIGNS 


National 
will be used 
. 


County Perfumery 


= Friday 
show, “Melody 
Hikone hair bleach 
Royds Lid. 


tissue ads 


Co., 
have booked the quarter of an hour 
evening Radio Luxembourg 
Fair,” 
Agents: G. S. 


press 


Lid., 


for thew 


drawing by 


represented by ARTIST PARTNERS Ltd. 


9. Lower John &t.. 


London, W.1. Gerrard 1157 


CURRENT ADVERTISING 


Brewers’ Account Goes To Benson 


S. H. Benson Lid. have been 
appointed to handle the Brewers’ 
1953 
paign details are not yet 


NEW ACCOUNTS 


C. J. Lytle (Advertising) Lid. are 
to handle the advertising for South 
Alrways 


Bookmakers’ Derby 
Day Splash 


argest pace taken on the 
page of the Birmingham 
before the war was 
vesterday (Wednesday 
Davy) by Wilt Gilbert & Co 
Birmungham turf accountants. It 
was all in. triple advertisement in 
wo colours with special copy to tie 
up with Derby Day Agents 
Auger & Turner Ltd. (Birmingham) 


snee 
upied 


the 


* 

Commercial Advertising Service 
4d. are to handle the advertising 
for Insley (London) Lid, distribu 

of KGM Steel Balls KGM 

. Federal and Schatz ! and 

bearings, and Hyd vweedle 
bearings. There will be increased 
advertising in a number cted 
ourna ls 


of sek 


* . . 
Lansdowne Varnish and FE naw 
Co. Lid., have appointed R. S. 
Caplia Léd., to handle the adv 
ting of Lansdowne paints The 
paints have been re-packed, display 
stands, window bills and shade 
cards prepared and orders are 
being issued for full pages i 
and technical media. It is intended 
to lead up to consumer advertising 
This agency has also been epaianed 
for Nene Plastics Lid.. makers of 
plastic dolls, toys and fancy goods 

* * . 

New clients for Rodney 
lad. (Bournemouth) includ 
Bradbury & Sons Lid. (jacks) 
son Equipment Lid. (shot 
cabinets), Hall & Niclsen 
(brake linings), Edward Joy & Sons 
Lad. (lubricating oil), Taylor & 
Jones Lid. (reemers), and Wood 
hurst Equipment Lid. (engineers 
tools and motor accessorics) 

7 * * 

Smiths Agency tItd. hav 
three,new accounts—-M. A Adams 
for whom they will be adve 
dressing gowns and beach w 
women's media 
manufacturers of Rainbow 
using women’s media and 
press; and the Albion Soap Co 
Lid., makers of Simple soap which 
will be advertised in the medica! 
press 


Smith 
Joseph 


* * * 
Aeger & Turner Lid. ho: 

appointed agents for Facric | 
of London, makers and dist 
of children’s wear 

* * * 
NEW CAMPAIGNS 

New press advertising for 

Jamal hair waving system start 
July in women's weekly and mon 
magazines and class p 
At the same time the curr 
campaign will be extended | 
in carriage cards on the 
Railway. There wil! be 
sentation of the current 
which stresses the valuc 
skilled hairdresse: ay 
to be taken at Wate 
where a photographic 
Jamel permanent waving 
presented. New dealer : 
is being issued and 
scheme will be suppor 
press advertising. Agenis 
& Gotch Advertising Lid. 

. * 


been 
ishion 
butors 


thly 
odicals 


pos 


>. 
A “powerful campaign 
for Masterwood shirts in Jur 
the Daily Express, Daily Mirror. 
Daily Herald, People and News 
the World, Agents. T. B. Browne 
led. 


A new national campaign is being 
launched for Calpreta, the range of 
permanent textile finishes of The 
Calico Printers’ Association It in 
cludes colour pages in Woman and 
Woman's Own and black and white 
spaces in an list of other 
and overseas 
used. Agents 


catensive 
Hon 


irmals will he 


magazines 
trade 


Dudley Turner & Vincent Ltd. 
* > > 


During June and July the Zagreb 
International Trade Fair in Jugo 
ivia will be extensively advertised 
The Tire Deily Telegraph, 
conomist, Financiai Times 
Guardian, Industrial 
Recorder and trade 
publications. Agents 
Turner Led. 
* * > 
First advertising for Webslight, a 
patented new type of reflecting road 
nd vehicle sign will appear during 
n selected media. A 16-page 
brochure is being pro- 
Agents: Scott-Turner and 
Associates Lid. This agency is also 
handling advertising for two new 
dditions to the mechanical hand- 
ling field made by Mathew 
Brothers These are a Ion and a 
24on Matbro fork lift truck. Ad 
vertising will includ nsertions 
The Times Review of Industry, 
double page spreads in two colours 
in Mechanical Handling, and full 
pages in other technical media 
* 
Childhood 
Parents, Nursing 
Times and Nurs- 
being used by 
introduce a new 
roll, the latest product in the 
range of Velvet toilet tissues A 
small counter stand has been 
designed 


Auger 


olour 


Chemist and Druggist 
Family Doctor 
Mirror. Nursing 
ine World if 
Greenly's Ltd., to 


> 


2-ply 


* * * 

D. J. Keymer & Co., Ltd., are 
booking space in selected provincial 
newspapers for a staff recruiting 
campaign sponsored by the British 
Omnibus Companies Public Rela- 
tions Committee. 

* * 
the first 
advertising that a manu 
has given a detailed and 
factual story about his product, a 
new scheme starts for Jaffajuice this 
week The schedule covers Sunday 
F xpress. Financial Times, Observer 
Sunday Pictorial, Sunday Times and 
grocery trade press Agents 


Greenly’s Ltd. 
* 


Claimed to be 
soft drink 
f 


time in 


acturer 


* 
Colman, Prentis & Varley Ltd, 

are running a campaign in the 

national press, London evenings 

and selected magazines 

“Silver Wing™ service 

The campaign wil 

vutdoor advertising on 

sheet sites, and on London Under- 

ground oe bus poms 

oo 

Thor auto- 
iS SMarting 

jour and 
magazines 


Thomas Co. 


ae rtising for 
washing machines 
ated =weekly 
monthly 


The Winter 


New 
n ithus nals 
women's 
Agents 
ttd 
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What are the limitations to the wording which can be put effectively on a poster ? 

Take any really good poster—and try to describe in words what it portrays . . . adequately 

” Capturing expressions, colours, stories, atmospheres—you will soon find yourself approaching the 1,000 

and sull not quite getting everything into the picture. To those advertisers who say, “We can't put our story on a poster ™, 
we say, “ Yours must be the one product or service im a hundred which cannot be described in 1,000 words—by Posters. 
But with you, Sir, we should like, as a first step, to discuss locations and allocations. In the Mills and Rockleys region, 


you will find a new and distinguished type of poster 
ae © ROCKLEYS REGION presentation. Moreover, you will have the choice ol 

, ’ 
CAMBRIDGE NORTHAMPTON several compact areas in which to test, for a small sum, 
N aw ” 


4GHAM the merits of different designs and the truth of our 


FORD 
ER BOROUGH 

TAUNTON 

TOR AY 


WEYMOUTH 
WORCESTER 


aoe m~ 4! MILLS & ROCKLEYS 


eX) OD famali 6 


ung 0 the Mills Planned Poster Advertising 


4 
Y 
Po 


MILLS & ROCKLEYS LTD 2! QUEENS ROAD COVENTRY 


OLE AR ny het ell LIS 


DO YOU KNOW 


that in the main towns covered 
by the HOME COUNTIES 
NEWSPAPERS GROUP 
throughout BEDS, HERTS and 
BUCKS, amongst the many retail 
A Customer writes -— . c outlets there are 

’ | 


* We found your . 33 Antique Dealers 
57 Auctioneers 


PRINTING . Sfs\ /) + 
125 Chemists 


PRICES | : 4 3 Soe 


ee 


210 Drapers 
110 Furniture Dealers 


2 0 ; 4 SS 570 Grocers 
; 88 Hardware Merchants 
183 Motor Agents 


CHEAPER | eS 161 Radio Dealers 


190 Tailors e 


than other printers who quoted. Your 520 Tobacconists 
service ond quality wos excellent.” | Further information available from Heod 
Office, LUTON 


ENQUIRIES : HOME COUNTIES 
INVITED WEWSPAPERS GROUP 


‘ereeing ores raver? 1 Women in all callings read 


cr rommnare. | Stitcher att gh te 


501 Grove Green Road, London, E.1! | 13) Fleet Street, £.C.4 Central 1960 

Telephone No. LEYtonstone 1164'S ABC net sales 241,388 copies a month: Type area page 8; ins. x 6 ins. Head Office LUTON Phone 5050 

| £204 a page: Advertisement Manager S. H. BOWDEN, Stitchcraft Ltd., Advertisement Manager Claude W. Gilder 
Great West Road, Brentford, Middl Teleph EAL ing 6283. 
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ADVERTISER'S WEEKLY 


THAT William ML. Gillies, che 


snd man t 1 " of 


man 
Graham 


Associates Lid 
appointed editorial 
etter » the circulation pre 
suggested that magazine on the 
he horn of Jacqueline 
joned the Cannes 

Squa umd a * . 
d ther THAT last Friday's record ride by 
bed al Fileen Sheridan, the racing cyl 
from London to Portsmouth and 
back was organned by D. D. 
MeLachian, director of publeny 
and Motor 


ha ve been 
advertising and 


b sentatives for 


should be ¢ 
ng er 


HHAT Ordh Press = Golting 
So Bowater Golfing 
t 2a te 
wham ¢ f for the Hercules Cycle 
s director Co. Lid And 
. * * 
THAT he ompanied the 
ride one of several planned wo 
popula cycling sport with 
G. W. 1. Gibbs, a director of Red 
Walker Advertising lid the 
Hercules agents 


lunch 
. 


acc 


. * 
THAT J. Haines Stiles of the adver 
departmem of B.O.A« 
engaged to Margaret 


varrety dancer 


tiscmem 
sdvertising has becorn 

cretary Pr the 

& Bucks Pubheny 
first award im the 
ooo 


* al 
THAT W. Sydney Smith & Son, 
have been appointed as sole agenis 
for the South of England for Elec 
tric News Ltd, Blackpool 

. al al 


with a 


Monckton 
and National THAT Paris transport industry 

neipal guest ed and published in their 
annual luncheon Information the paper 
d Socety of Publ clanions— Mainspring of 
ut Park Lane ud by George Dodson- 
public relations officer 
amsport Executive 


. 7 ondon 7 o 
THAT Kennericy Edwards and ¢ Railway Students’ Association 


HOW’S SPENDING 
|WESTMORLAN 
? 


Here is a market where prosperity still 
reigns and will continue to do so, for 
Westmorland’s wealth 1s based primarily on 
agriculture. The Lake District remains, too, a 
favourite home for many retired business 
men and people of wealth 
These are some of the reasons why advertising 
in THE WESTMORLAND GAZETTE yields such 


consistently good results 


Westmorland Gazette 


( Westmorland’s only newspaper) 


STRICKLANDGATE, 
TELEPHONE 


KENDAL 
KENDAL 555 


Member € tedit BPurcas wlation 


WESTMINSTER PRESS PROVINCIAL NEWSPAPERS LTD 


167-170 FLEET STREET, LONDON, E.C.4 TEL 


} CENTRAL PROG 


ADVERTISING 


Pusiuscrry Cis 
Seuseee and 
supper end scm 
». home 4 


~eane ReLaroons 
The crafts 
n public 
Restaurant 
Wardour Sireet 
Inc Oe PORATED 
Asst laTIO~N 
Annual )§=6mecting 
Connaught Rooms 


at the London School of Economics 
. * * 
THAT 4 of advert sing 
students from the North-West 
Polytechmc spent an instructive 
evening going round the media 
sclection and space buying depart- 
mems of F. C. Pritchard. Wood & 
Partners. Outline campaigns were 
planned fot two hypothetical pro- 
ducts during their visit 
* * 


group 


* 
THAT Mrs. Christine KR. Taylor, 
managing editor of Transport Man 
sgement, believed to be the only 
ansport journal in the world 
edited by a woman, recently acted 
ss hostess to the Lord Mayor and 
Laly Mayoress of Binningham in her 
capacity of trustee tw the Institute 
of Traffic Administration 


Publications News 
And Notes 


Developments In 
Shoe Trade Press 


The switching of some advertise- 
ment positions, the use of new head 
ing blocks for the editorial sections 
and a revised make-up, arc among 
the changes embodied im the re- 
styling of Shoe and Leather News. 

. * * 


A new service to advertiser 
been, imaugurated by 
Leather Record. 
first page inside the 
devoted to Advertisement 
mentary in which all adve 
who have taken a quaricr page or 
more get a bricf mention The 
service is free 


cover 


Com 


> * 

To coincide with the opening of 
the Motor Show in October, 
Adprint Lid. are preparing the 
second annual publication of 
British Motor Cars. The book will 
sell at 10s. and the initial prim 
order is 25,000. It will include full 
details of all new production 
models 

* * 

What do you know about women” 
This imtriguing question, on a 
yellow label attached to a bluc 
ribbon, leads to a promotion letter 
accompanying the Jun ssuc of 
Modern Woman. Recip 
formed that in the last 
this journal put on 
extra sales, and M 1s 
out at 200,000 monthly 

* al >. 
the first time for 13 


audit 
over 20,000 


now sclling 


years 


The 
issue included an cight page “Town 
and Country Review” which was 
produced in association with the 
National Farmers’ Union 


Punch Summer Number 
pages plus 42 pages of 
ments, includes a 
“The Air Charivari 
voted to flying and 


sells at 2s 


May 29, 1952 


@ Continued from page 398 
Curbing Cost 
of Art Work 


and one would have the effect of 
colour spread through 16 pp 
while saving a second working 
on one side of the sheet plus a 
binding charge, because one 
could now bind as a 16 pp. in 
stead of as 2 x1 8 pp 

There were two basic ways of 
economising on paper by 
decreasing the weight and by 
duwn-grading the quality. One 
had to decide the degree to which 
it was Wise to carry out this sort 
of economy 

In art work the things that 
stepped up the charges were ex 
tensive reversing or simpping 
surcharges for artwork carried 
out by the engraver’s own studio 
and colour separation work 
which might have been simplified 
if artwork had been prepared 
differently. Cut-outs were more 
expensive than square-ups—in 
direct colour work more costly 
than direct 

A good idea was to mark up a 
copy of each issue block by 
block as the invoices came in and 
then to reviewing the whole in 
retrospect, sceing whether the 
efiects achieved were worthwhile 
and whether one did in fact 
order every block in the most 
economical way 

Previously the Convention had 
heard Sur Walter Monckton, 
Minister of Labour and National 
Service, say that the house journal 
should be interesting enough for 
the reader to want to take it home 
to his wife. It must inform, instruct, 
and interest 


Propaganda Problem 

The “prostitution” of a house 
organ for propaganda, and the un- 
desirability of letting senior mem- 
bers of the executive “talk at” the 
readers by means of it, were stressed 
by R. R. Hopkins, personnel and 
welfare manager of Vauxhall Motors 


The fact that B.A.LE which 
three years ago started off with 30 
members, now has 233 with a total 
readership for its journals of five 
to eight millions, was mentioned by 
t A. Reynolds (4.F/ 
chairman of the Association 
the U.S. there were no fewer 
six thousand industrial pubhcations 
with a total readership of 50 million, 
and the same thing was happening 
on the Continent 

Mr. Reynolds mentioned that 
the convention next year would be 
held in the north-west of England 
ind that for 1954 an invitation had 
been received from the civic 
authorities of New York to hold it 
there 

In the afternoon there was an 
“Any Questions” brains trust com- 
prising D. Brook-Hart, director of 
public relations, Manchester Oil 
Refineries Group; T. R. Gilbert, 
editor of Dark Horse, Lioyds Bank 
journal; R. C. Shekell, Press Ser- 
vices, Birmingham; and A. L. B 
Thompson, Stuarts Lloyds Ltd 
It was presided over by FE. C 
Mackenzie, director of W. S. Craw- 
ford Lid 

A talk on “Communications 
industry —a psychologist’s view- 
point” was given by H. F. Lock, 
head of vocational guidance depart- 
ment, Institute of Industrial Psych- 
ology. 
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ADVERTISER'S WEEKLY 


Rate £15 per single column inch 


As from Monday next, June 2nd, 
the flat rate for ALL sizes will 


apply. The only exceptions are: 


Front Page Solus 


Semi-solus positions on 
Leader Page 


Island Site on Sports Page 


This early step has been taken by 
the “Daily Herald” to encourage 
the use of larger spaces made 


possible by increased newsprint. 


EDWARD H. HULL, ADVERTISEMENT MANAGER, DAILY HERALD, ACRE HOUSE. LONG ACRE LONDON, WC 2 
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ADVERTISER'S WEEKLY 


RADIO AND ELECTRONKS 


an advantage 2 
of crpeneme and eaary 
Weekly 180 Pleet S EC4 
Advenming Departmen: 
valve anatactutet 
advertising and 


an advantage 
apericnce and 


ood t 
he sen Ad 


RCN 


Require experienced layout man 
(or woman) able to translate 
copy to visual form, with par- 
ticular accent on good figure 
drawing A high standard of 
sophisticated visual presentation 
is required and a willingness to 
translate finished layout 
form the work of senior visual- 
isers. Apply in firse place (no 
specimens) to 


Weekly 180 Pleet St PCs 


into 


THE MANAGING DIRECTOR 
194 STRAND, W C2 


AGENCY 
Awistant Duties in 
b ovks meparine 
ayouts from rougtes 
mrot and preparing 
able of working on 
for Jv ance 
s of age, om 

salary readfred 


to 
180 Fleet St EC4 


BIRMINGHAM requires 
young Proaducts 


cren and 


hos 4944 Ad. Weekly 


YOUNG LAYOUT 
ARTIST 20-24 


(Creative Adaptable 
lettering and Agency 
exapenence work 


on large 


sCGrood 
( lean 
essential. To 
national account 
Send details of experence and 
salary expected to 
The Art Director 
THE ROBERT FREEMAN CO. LTD. 
22 Hill Street, London, W.! 


wack SALESMEN 
tieneat British Ormmeonweallh 
magerines im to ouine ar 
lL ancashir Y ort abere 
On mus, have 
Box 454 Weekly 
PimsT CLASS Les . 
ot . ~~ leading 
nathena au 
Satay week Holidays thie year 
eon 4546 Ad Weekly 180 Fleet St ECa 
PiIRST GLASS CENPRAL ADVERTISE 


one for estab 


amd general re 


runts 


MENT MANAGER requmed for Grove 


of Engineering journals, London Must 
have proved selling record and be cap 
abte ~ handing staff Pour figure 
salary 

Bou 4°47 Ad 


LAYOUT ARTIST 
required 


A lettering and layout artiet 
knowledge of typogr 


y¥. required 
by the Publicity Department of « 
large engineering company ft. 
pervence of technical catalogues and 
Publications an advantage but mot 
essential Five-day 
excellent «working 
Setected applicant 
= months probationary period 
will be taken on 
staff and pension scheme 

Bex 4552 
Advertiser's Weekly 180 Fieet St E04 


week with 
conditions 


{ surtable after 


the permanent 


nine 
180 Fiect "st oe 


Lomton 


Weekly 18 Ficet St Baa 


422 
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CLASSIFIED ADVERTISEMENTS 


RATES APPOINTMENTS VACANT, Se. 64. per ne, 405. per dinpiny pane! 
Ms per bie pia) peed tech. AS -_ 
pear Siete een . 


APPUINTMENTS WANTED, S. per ine, 


4 oo wer 
Londons Adver 


ene mot necessary 
of hard work and ceside 
teach f adon Choo 
commimion and ai) reasonable capemecs 
 detaile of caper 
power, to 
180 Fleet St EC4 
wmton 


kiy 1 


<e 
radon 
good salary to 


nan 
Weekly 180 Fleet St BC4 


ARTIST WANTED 


for roughs and finshed lettering 


STOKES de MILLE STUDIO 
7 Wine Office Court, E.C.4 
CEN 6656 


LETTERING ARTIST. London Studio 
has a amy foe « first claws lettering 
ri? “et salary and holidays 45 
Wr in first instance siat 
salary required. et to 
Ad. Weekly 180 Ficet St BCs 
CLASS ARTIST required im 
y Salary according to expert 
nw ustrat a good 
hw cesentia Nine GER 758 
PRINTERS cipernenced 


cturned) to 
Weekly 180 Fleet Sc BC4 


A CHANCE TO BE NO. | 


A —~ Man, probably around 
6 ith at least S years in a 
odie department and experi- 
enced in buying for ail 
types of 
A Production Man, who is look- 
ncreased responsibility 
probably in his late 

with sound agency cx 

d an all round know!l- 

ype setting and block 


space 


COUMS 


ese appointments we 
for men who have 
had the opportunity of 
ng ther own depart 
mems but who are quite certain 
have the knowledge 
aluty to do so 
confidence stating 
salary required and 


Advertiser's Weekly 180 Fleet 8: EC4 


ASSIST ANT COPYWRITER (under 50) 
rege »y leading London Permnina 
r ing House Ye successful 


Pension acheme 
Write giving details 
salary expected two 
Ad ry cekly 180 Piéte St BC4 


ay 


’ Phone 


YOUNG MAN 


required by Technical Agency 
to control account in all stages. 
Knowledge of Radio industry an 
ad vantage. 

Box “514 
Advertioer's Weekly 180 Fleet 6: EC4 


iS THIS YOU? 


You are probably about 30 
and have been working in a Studio 
for 4 or 5 years 


You are a keen student of the 
American and best British 


Magazine Mustrators 


You belheve that with en- 


couragement, guidance, a lot of 
hard work and « little luck, you 
yourself 


could develop to «4 


top class Magazine ‘ilustracor 


If this description seems to 
fit you, Telephone 
MAS. BETTY WHITE 
EDITORIAL DIRECTOR 


for an appointment 


We handle a group of leading 
Free Lance Artists, but have 
Opportunities eithin our organ- 
ssation for the representation of 


Jor 3 potential young Hlustrators 


ARTIST PARTNERS Ltd. 
9, Lower John Sereet, W | 
GERrard 1157 (3 lines) 


YOUNG LADY invowe 


typest 
by London Advertming Agenu 


tequucd 
Con- 


and salary required wo 

dyce Palmer Lid., 109 Kingsway, W €3 2 
JUNIOR VESL ALISER. 

capabic of producing fest class Lesa 

for press ang print required for emai) 

modern FPiect Sureet agency Finaned 

artwork is a capected from him Dut a 

working knowledge of wopography & 

essential This really progressive 


he cxperience and applying hue 
Salary according Ww capabilities Our 
stall know of this advertisement. Write 
with beief particulars to 

Box 454) Ad. Weekly 180 Fleet S BC4 


SELLING AGENTS REQUIRED 
Ne Midland Manufacturers 
Designers of advertising § display 
figures im tigid rubber and plasticwsed 
jester require selling Agents for 
ondon afd provincial centres. First 
clas models af competitive prices 
Write giving fullest details to 


Box 4560 
Advertiser's Weekly 180 Fleet 1 ECE 


YOUNG ARTIST WANTED, with 
experience 


a yguaimtance 


“a expe©ricnce 
the salary you would 
Director Derricks 


Bridge Road, SE1. (W ater. 
) 


offered to @ woo class Director-Animea 
tor, Key-Animator, assistants and cican- 
ups Write, giving full detail of cx 


crieme, Oh. 
ee 4542 Ad Weekly 180 Ficet St BC4 


Young 
Layout 
Typographer 
wanted 


With first rate Agency 
experience 
App by h ph 
ERWIN WASEY &CO.LTD 
MAYFAIR 817! 


SPACE BUYER for medium Agency, 
London now!l- 
tacts, methodical 
and salary tequaecd 
Box 4520 Ad. Weekly 180 Pleet St BCs 

ALFRED BIRD & SONS 
Devonshire Works, Deritend, Bérming- 

Makers of Buds Custard 

tequire & Seniog Assistant in 

the Advertising Saics Promotion depart- 
Essential qualifications are: A 

of Advertising and 


natust 


giving full particulars of pre 

vious experience. education 
LAYOUT VESt ALISER. Opportunity 
exists for a first class man with Londons 
Agency. He showld be capable of pro- 
<——s good clean penct — as Good 

alary and holidays this ye 
Box 4530 Ad. Weekly 180 Fleet St BC4 


REPRESENTATIVE 


required in London for the 
Exhibition Contracting Depart- 
ment of a well established 
Company Applications re- 
quested only from men with 
connections and proved ability 
in this field. Capable of develop- 
ing existing contacts and 
achieving a sales targetof £60,000/ 
£70,000 per annum 


Good remuneration to the right 
man with assured prospects in 
executive position 


All applications will be treated 
in strict confidence. Our 
present staff have been notified 
of this vacancy. 


Box 4550 
Advertiser's Weekly 180 Fleet St EC4 


SENIOR ADVERTISEMENT REPRE. 
SENTATIVE required for Advertiser's 
W eekly Particulars of a ca. 
penence in strict a to 
peeael anager, 180 Fleet ‘Sereet, 

ca4 


SECRETARY ASSISTANT required by 
Print and Publications Manager. Should 
be well versed im production techniques 
able to run cfficient schedules. be good 
shorthand ey Knowledsc of layout 
a useful asc 
Box 452! Ad Weekly 180 Fleet St BC4 


to CHA 8844 (Ex 25) 
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May 29, 


1952 


ADVERTISER'S WEEKLY 


CLASSIFIED ADVERTISEMENTS | SRCXCICIEIEN 


First-class 
Visualiser 
wanted 


Wanted immediately LAY- 
OUT-VISUALISER for 
Publicity Department of 


eading London Publishing 
House 


This post offers an oppor- 
tunity for a really first-class 
man of ideas 
produce 


and subsequently 


progressive 


who is able to 
“roughs 
the more finished visualised 
job Excellent 


prospects 
and good salary for appii- 


cant with the 


right experi- 
ence. Write, giving details 
of experience, age, qualifi- 
cations and salary required 
to 

Box 4553 
Advertiser's Weekly 180 Fleet St EC4 


\ acancy 
Ag 


exisus for first 
my experience and 


PRODL CTION. 
ass mat 


FIRST-CLASS 
TECHNICAL 
ARTISTS 


required. Wide engineer- 
ing knowledge essential 
Top wages paid to right 
men 

Write or 

appointment 


‘phone for 


STUDIO IRWIN TECHNICAL LIMITED 
Irwin House, Gough Square, E.C.4 
Tel: CiTy 2171 


an NIOR ADVERTISING ASSISTANT 
equ ] ¥ ab t Department t 
turing Com 
nand kaow 
and exhibition techm 
aac. Salary —— 
tc full deta 
kly 180 F cet ‘s BCS 


“ 


Well known spinners of branded 


knitting wools seek services of young 


man in DISPLAY AND ADVER- 
TISING Seciion Apply giving asc. 
experience, salary required. in strict 


confidence to 
Box 45% 
Advertiser's Weekly 180 Fleet S: ECS 


ACCOUNTS CLERK her » 
< i by Foote. Cone Bcidine | 
Axc exp Mec any “id referen 
ewentia S$ day week, profit sharing 
and pemsion schemes Apply 7H 
Sureet, W.1, stating salary required 


APPOINTMENTS WANTED 


HOWARDS PRESS ADVERTISING 


Manchester, 5 


Eaperiencey 
roughs and finwhed 


and colour Excelicnt opportunity for 
cen young all-rounder Pnone 
BLAckivags S771 


EXPERIENCED SITE FINDERS 
For London and Provinces required by 
well-known Outdoor Advertising 
Organisation. Generous salary, excel- 
lent possibilities, and permanent 
positions to men able to produce a 
results. Commission and expenses pard 
Wreive giving full details to 


. 
Advertiser's Weekly 168 Fleet 6 ECE 


LETTERING ARTIST reguecd. Mum 

really wp grade Rime MUS 7424, 

oe Rayner Artwork for appointment 

OFFICE ILNIOR coquired for = 
ishers Office Good proapecu 

salary. Apply by letter, Princes pres 
Lid.. 147 Victoria Sereet, 5.W.1 


PRINT PRODUCTION. Beginner keen 
on prim required for publishing and 
print.ng house 
Box 4566 Ad. Weekly 180 Pleet St BOS 


Personality, 
experience, 
15 


sound advertising 
age between 25 and 


essential. Opportunity if ap- 
plicamt suitable to take over 
direcuon of long established 


specialised Advertsing Agency. 


Box 456) 
Advertiser's Weekly 188 Fieet 6: E04 


PRIVATE SECRETARY 


wanted by & 
ondon advertisemen; 


week t ies? oo write 
Box 4570 Ad. Weekly 180 Fiect St BC4 


DIRECTORSHIP 

An excellent opportunity occurs 
for a rs experienced 
A.LP.A. about 35, capable of 
introducing national or technical 
accounts, to join the Board of an 
expanding London agency. The 
position is only suitable for a 
man of ambition, who is de- 
termined to get to the top 
through enterprise and hard 
work. Small investment prefer- 
able though not essential. 
Strictest confidence assured. 
Fullest details to 


= 4535 
Advertiser's Weekly 180 Fleet 61 EC4 


= 
SENIOR 


ARTIST 


} 


Box 454) 
| | Aeversser' Weekly 180 Fleet St ECS 


APPOINTMENTS WANTED 


vouc —_ CLERK, 


ASSISTAN 
MANAGER 
monthly 

class 


ADVERTISEMENT REPRE- 
SENTATIVE required by well-known 
group of publishing companies, Expecri- 
ence in textile (or allied wades id 
a9 advantage but not essentia’ ie 
of ege and cxpericnce, in Strict cOn- 
fidence, w 

Box 4517 Ad. Weekly 180 Fleet St BC4 
WANTED. lettering 


and arust 


Muscum 
Museum Swucet 


T 
required 
business journal 
apace salesman, preferably 
rience Of selling space lO m- 
Pagticulars of age 
strict confidence, to 
r Business Publications 
180 Pieet Street. London, E.C.4 


first 


AGENT WANTED 


by first-class designer specialis- 
ing in exhibition stand and 
interior design 


-. 3 requires 
p ten 


years 


mit etpe 
” 4555 Ad Weekly sO ‘Feet Ss Bs 


cnenregnp tyres, Private Secre- 
| e If you are in urgent 
Embassy 


4 House, Whi 
(Withenal 9924) 
—“m™ personne, 
ENGINEERING PUBLICTTY 
AGER, wide based tocDakal 
ence Se tee wial record. Reali 


selling gl “trons 
caalogucs parts 
Box 45% aa W eckly io Plier & BCS 


AMBITIOUS MAN ©9) Grom clas al- 
round — pay  _. re- 
2 Rowe 
Box reir] Weekly y ‘eo  Pieet | no 


Do you sell East of Suez? 


A top fight advertising executive 
(agency waned) with consiterabie ca- 
perience of Australian and Asian 
markets will be pleased w contact 
interesiey concerns 

Seven yoars’ practical caperience of 
Visualising, Copywriting, Production 
and Agency Branch Management and 
on the spot” capericme of Media 
aod Market Research 

Age 25 years, British. Public Schoo! 
and Universky Education. Aveail- 
able for imerviews in London after 
July 10th, 1952 


Box 4528 
Advertiser's Weekly 188 Fleet $1 EOS 


UN ANGLAISE EN ECOSSE, 4 


enced print, colour, art, book! 
etc cm contacts Can edit, a 
nen cost Ideas, French, music, 


Box 4534 Ad. Weekly 180 Plea: St BCs 


OUTDOOR 
PUBLICITY 
INSPECTION 


Nation Wide Service by a team 
of experts. Transportation sites 
a speciality. 

Advertising Agencies requiring 
inspection of any type of Out- 
door Publicity apply: 


Box 455) 
Advertiser's Weekly 180 Fleet 61 ECS 


A USEFUL MAN, ii Experienced 
stare and national advertising illustra- 


tion and =p socks SS, em- 


ge in London or 
m 4539 ne Weekly 180 Flee: St BCs 
23. 


FRUSTRATED YOUNG MAN, wi 


enuy imo 
” “ad Weekly 180 Fleet St BCs 


CREATIVE CAMPAIGN 
PLANNER 

with 18 years’ experience, marketing, 
research. contact, copy, visualisation 
wants to bear from progremive agency 
who appreciate original work and can 
offer scope for advancement. £2,000 
p.4. BM’/CVXH, Londoa, W.C.1. 


ACCOMMODATION 


LONDON FURNISHED Office — 
modation and/or marketing 
available west central diwrict a ~~ 
secretarial! and telephone services, own 
interviewing rooms and 
of 


ACCOMMODATION « food 

a wy address offered t experi 

enced free lance jetering aad general 

— Some work provided write 

4478 Ad. Weekly 180 Fleet St BC4 

firs floor OFFICES required 

9 FLEET STREET. STRAND. of 

LUDGATE CIRCUS ene co 
somablic rem All detal 


Box 4564 Ad. Weekly ry ‘Pheer S BCs 
WORKING sTUDIO O° 


a 1). Ante- 
room *s. more ete. tabie 
drawing offic " ph nography Rent 
£550. <n p wh 

Box 4557 Ad, W oekly 180 Pleet St BCS 

PLERT STREET AREA. Studio 

for free lame artists. Excellent light 
Ceotral heating jee «6€C tS phone 


Mm. OW 
Box 4558 Ad. Weekly 180 Pleet St BCs 


FREE LANCE SERVICES 


ARTIST. Free lance wanted immediate 


Every Mig’ oft wor 
Box a5 Weekly té0 Pies S: BC4 


VISUALS 
AND LAYOUTS 


in PENCIL, PASTEL or WASH 
Agency trained man, 15 years exp. 
"PHONE: LAR 5878 


BUSINESS OPPORTUNITIES 


OVERSEAS ADVERTISING 
CHALCROFT LIMITED offer « first- 


SALES AND WANTS 


ADDRESSOGRAPH B Record Frames 
wanted 


in laree 6@ tities od 
sample and ce to ore Printers 
(Biack pool) td Grove, 


accounts. 
ft mm, * pd 
Box 4565 Ad. Weekly 180 Fleet St 


MISCELLANEOUS 


ON EDGE OF DARTMOOR 3 an 
Berth CARAVANS ana @ berth Tenw. 
Private Site on Farm. Send for Bro- 


chure—Full particulars from—Winter 
“Watericat,” ASHBURTON, Devon. 
Tel. Ashburton 422 


LARGE PUBLISHER wishes instal! office 
printimg machine for own house” 
ok Wis oomtact all-round caper- 

o will take responsibility 
ation - 2 first instance 
operate equipment wery Rh = 


im building up po work 
Box 4568 Ad. Weekly 180 180 Fleet & Be 


sharing basis On total 


Are you looking for a firm of 
Printers who provide a real live 
service in good quality Colour and 
Commercial Work? if so contoct 
DOUGLASS & GILSON (1922) LTD. 
DORSET ROAD, MERTON, 5.W.19 
Telephone : LiBerty 229! 


ECIAL ANNOUNCEMENTS 


See May 15 issue of Advertiser's 
Weekly, 338-339 and 34! 
for the vertising Services 
& Supplies Section. june 12 
will be the next issue con- 
taining these Services. 


’Phone your Classifieds to CHA 8844 (Ex 25) 
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ADVERTISER'S WEEKLY 


46,U0U of Unese display units were produced by eutomatic 

screen process printing, with ten variations of copy-matter 

and colour. Carrying dummy cartons they fold completely 
ng. 


flat for packi 
, J Another job_well done by. . - . 
46 BROADMEAD BRISTOL | - TELEPHONE 26817-20460 


OF ADVERTISING 


Look for this CUD SEAL in the 
CATEST ond BEST CAR TYRES EVER 


it means:- 


¢ bs | Greatest Strengeh 


) Greatest Service 


“4 5 


CA 


¢ 
ao 


TK 


BE Greatest Safety 


% Greatest Saving 


Bs 
a: 


a 


pvary 


Twurspay, May 29, 1952 


” eo I vow, 


is really smart work,’ 
Jones said, 
holding up some artwork, 
“ But the lettering we must show 
Where we think that it should go, 
And be quite prepared 
to move it, Ppt 3 
Should the client disapprove it.” 
Quickly, someone, spare the groans, 
Get some Kodatrace for Jones. 
Show him lettering done this way. 
Superimposed on overiay. 
Move it this way, move it that, 
Till you've got the position pat. 


You'll save artwork, 
time and face, 
Making use of Kodatrace. 
A KODAK PRODUCT 4. 


Kodatrace ; 


THE MODERN TRACING FILM 
Supplied in 30° and 40° widths in rolls of 20 yer: 


and half relis of 10 yords. He 5 


Sele Ovstributors © 
CRAVEN HOUSE, 121 KINGSWAY, LONDON, W.C2 Tel: HOL 6086 


—STOP PRESS — 


TRADE PAPER 
BY AIR TO 


Hilbert Hardy, chairman 


by charter plane to Scotland to-day | 
(Thursday) for annual conference 
N 


oh 


i 


if 


lr 


d. and 
‘or past 17 years has been 
manager Robert Kearsley & Co. 


r iF 


iH 
li 
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Suples Limited Ti London, estabiehment 
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E> managing director, Townend-Smith 3 
; -—_ -— Ey & Hardy Ltd., elected to executive 3 
committee of the London branch oa 
: of the Incorporated Sales Managers’ PS 
iG J=N CONFERENCE oo . 
a ‘ $ r 
et | Special conference issue of Clique is name of new perfume E 
a : y ; a “ rade _ Jo ” @ | introduced by Saville Perfumery ; 
e , t LS oa : ~~ ~ Ltd. Advertising is appearing in : 
} a national -- Agents: C. Ss 
"i ‘ | Vernon & Ltd. ak 
“a Sf a > Peebles. Conference fully reported a 
"y up to its close on Wednesday even- fr 
a i ing and issue of 268 pages ready for | A comb is being ; 
Re f ~ ‘plane by 3 o'clock this moruing. | new economy size : 
. | . Copies delivered to delegates before | fire wave set which ¢ 
| | breakfast. Report covered 34 | Offer is being f 
: j pages; nearly 50 pictures. Special Mather & Crowther Lid. q 
oS iY ~ - 2 section dealing with hardware trade auubasmmneseniinds a 
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